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INTRODUCTION 
This is an exploratory group study to determine some of 
the effects television me.y be having on the interes ts, vocabu-
lary, concepts and comprehension of children in grades one and 
two. 
The regular classes of each of the five writers, two first 
grades and three second grade groups comprise the population. 
The approximate enrollment of each class is twenty-five and the 
grouping is purely heterogeneous. 
Thre e aspects of the problem ar e to be studied: 
1. The vocabulary, concepts and comprehension of televi-
sion programs 
2. The vocabulary, conce pts and comprehension of televi-
sion commercials 
3. The preferences and their stability f or certain tele-
vision programs 
Since t he advent of television into the v-1orld in New York 
in 1939, it has developed into an influential and important 
factor in the lives of adults and children. Paul A. Wi tty, 1 
in his fourth study of its influence u pon them, finds that 
1 Paul A. Witty, "Chi ldren's Reaction To TV-A Fourth 
Report", Elementary English (November, 1953), 30:444-452. 
v 
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television is a potent influence which must be recognized. :1 
" From 1950, when his first study was made, to the spring of 1953 
at which time his last survey was made upon a similar popula-
tion, he found televiewing had increased rather than decreased 
as predicted among children, their parents and their teachers. 
In recent years it has received the blame for many educa-
tional froblems and has been accused of being the cause of 
many failures. It has been called an insidious cancer in our 
culture and has been pointed out as the cause for lack of 
achievement in school, ill health and the disrupter of a normal 
home atmosphere. 
Many educators recognize the strong influence the.t televi- 1 
sion has on children, but no one can give any concrete evidence !\ 
as to -v1hether 1 t is detrimental or beneficial. Teachers have 
remarked that children are assimilating into their vocabularies 
many words from television programs; that children are forming 
' many new concepts, and that the ir interests are undergoing a 
change. 
Therefore, this study is an attempt to discover some of 
the results of television viewing on vocabulary and interests 
of children in grades one and two. 
vi 
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CHAPTER I 
SU!-'IIvlARY OF :PREVIOUS RESEARCH 
CHAFTER I 
SUMV~Y OF PREVIOUS RESEARCH 
Television has invaded the life of the American people 
with the same s v1iftness and impact as t he atomic bomb and jet 
propulsion. Although it is not an important instrument of 
school ~instruction, its repercussions are definitely being felt 
in the classroom. Because of the very nevmess of this, " •••• 
... 
mos t rapidly growing of t he mass communications industries,"l 
and the difficulties of controlling and channeling it ''~i thin 
the confines of true r e search, the measurement and evaluation 
of its influence u pon education a nd our children have slowly 
developed. One revi e v12 has succinctly presented the state of 
this medium by re porting : ''The litera ture on educationa l tele-
1 
vi s ion, which prior to 1950 was chiefly exhortatory, began to 
develop s ome measure of scientific analysis." 
However, educa t ors can not i gnore the evidence of its 
rapid growth and the amount of time children s pend televiewing. 
2 Cyril Houle, 
Educational Research 
''Education by Television", 
(June, 1953), 23:273. 
:[ 
Review of 
---~~ 
In 1951 there '\.vere 11,000,000 sets1 in our country; by 1952 the 
figure was 16,427,000. In New England, t h e prime locale of 
this study, in these same years the number of sets increased 
from 942,000 to 1,225,000. Data gathered by some of the most 
reliable research, substantiates the fact tha t televiewing by 
children is often equa l to the school week in time. 
It is only log ica l that from the early research beg inning s 
of commerci a l investigators who ~,.,.. er e interes ted only in the 
rise and f a ll of video s a les, e d uca t or s should, of n ecess ity, 
assume s ome res ponsibility in this f i eld. Furth ermore, t h e 
tre nd i s to f a thom t h e 11 wh y s 11 and "effects" • .Ad k ins 2 has 
advised tha t: 
"In t h e past, research on children's progr ams has 
been chiefly along the lines o f 'how much do children 
listen' and 'to wha t programs'. New res e a rchers, 
educators a nd parents vran t to kn ow why children li s ten 
to certain radio a nd televis i on s hovvs and what effects 
thes e li s tening experience s are h a ving on t h e ch ildren." 
As one reviews t h e res e a rch in television t hen, t he ,rap id-
ity of its growth, t h e diff iculty of molding this e lusive 
medium to acce p ted pa tte rns of research, a nd the sl owness of 
educators tp re spond to its grea t impa ct must be rea lized. 
It is beg inning to crys t a lize a s a n e w power, to be thought-
1 John Kieran (Editor), 11 TV Sets in t h e U.S .'', 
Information Please Almana c, Macmillan Company, 1953, p. 179. 
2 GaleR. Adkins, 11 Television and Cur Childrenu, The 
Institute f or Education by Radio and Tv, · Twenty-first Yearbook, ' 
Columbus, Ohio, 1 951, p . 218. 
2 
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fully approached on education's horizon. This study is to 
further in a small way the knowledge of television'g effects 
upon children. The research lends itself to the following 
topics: 
1. General opinions and con6lusions based on little 
research as to the good and evil of television upon 
education and our children. 
2. Opinions of it founded u~on surveys made among 
children, parents and teachers. 
3. The effects of televiewing upon children's habits, 
interests, reading and outside activities. 
4. The main area of research, comprising the most 
leng thy and scientific analysis of vi e wing time and 
program preferences. 
5. The resulting consequences of television in relation 
to school achievement, work habits and maturity of 
televiewing children. 
6. And lastly, how this extraordinary wonder of science 
can be harnessed to fur the r education and to develop 
our children. 
Gould,l radio a nd televisi on e d itor of the New York Times 
made one of the cur s ory s urveys a mong educators to dete rmine 
t heir o pinions on the benefits of t e leviewing to childr en. 
1 
Times; 
Jack Gould, 
June, 1951, 
"What TV is Doing to Us", 
New York, pp. 11-12. 
The New York 
3 
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More than one hundred corresp ondents gathered nationwide data. 
Many felt an improvement in the vocabulary of primary grades 
would occur, and a general widening of the \'lorld and a kno\'r-
ledge of peop l e , for all pupils. He found psychiatrists and 
experts in child study divided in t h eir ideas about video's 
interests in class subjects, such as current events, music, 
art and drama. His opinion reflects the trend of many others 
with the hope that the school and parental guidance will over- , 
come the excessive and indiscriminate viewing among children 
whom they h a ve encountered. 
1 Dunham and Lowdermilk have issued the s e statements: 
"Television pre s ents a new, flexible ar1d inexpensive 
means of illustrating a l e sson. A~ television's best, 
things a r e actually happening \'Th en we see and hear them. 
It i s living, vi tal experience containing all the elements ·, 
of human suspense and possi bil i ty of error a s well as 
achievement. Radio (or sound alone) possesses the ability 
to (1) attract and hold interest, (2) stimulate t h e imagi- ~, 
nation, and (3) aid in t h e r e tention of f a ctual material; 
that is, thought cast into s ound. Let us see what happens J
1 
when sight is added. It still attracts and holds inter-
est; however, the second fact or, the imagination is often 
diminished because greater deta il has been added; but the 
third factor, retention of material, has bee n increased 
since a more forceful impression has been made on the 
mind." 
1 Franklin Dunham and Ronald Lowdermilk, Television In 
Our Schools, Bulletin, 1952, Number 16, Federal Security Ag ency, 
United States Office of Education, Washington, D.C., p. 4. 
5 
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11 Most funds (for educational televisi on)are coming 
from a community source and this is interesting since it 
proves an awareness of the impact it is making not only 
on themselves but al s o on the children in their homes. It 
is a media the public wants reckoning 1t1i th. Past experi-
ence has shown this to be t he only midium of communication 1: 
to arouse the public in such a way." 
uFor the most part, however, this widespread public 
support for the use of television in the schools is 
probably an outgrovrth of the exceptionally high appeal it 
appears to hold for young listeners. 
The appeal to youngsters is bound up. in television 
in what they call the experience of eyewitness, of the 
moment reality. 
Only television can bring a sense of 'nowness' to a 
child and reinforce his lack of experience, vocabulary, 
concepts with true, living, vital pi ctures that enhance 
the learning ·process. 
They call it a mass communications medium peculiarly 
suited . to the full perceptive capacities and limitations 
of yoting people. "2 . 
S trang3 gives no glovling superlatives to t elevision. She 
remarks: 
I 
11 Very little is known about what is actually communi- , 
cated by different media. A few studies have been made 
of what children remember from the movies. P. E. Vernon 
recently investigated what people got out of British 
educational broadcasts . The results were discouraging; 
they indicated t hat few i-deas v:ere gained, and that fevrer 
still were accurately remembered. The results plainly 
1 Franklin Dunham and Ronald Lowdermilk, op. cit., p. 5. 
2 Ibid., pp. 2-4. 
3 Ruth Strang, "Reading in This Age of Television, Radio 
and Notion l'ictures 11 , Claremont College Reading Conference, 
$ixteenth Yearbook, 1951, Claremont College Curriculum 
Laboratory, Claremont, California, pp. 22-27. 
showed t h e importance of making connections with the 
listener's per s ona l interests . 
Each medium of communica tion h as a s pecial c ontribu-
tion to make. Television, radio a nd motion pictures may 
build a b a ckground of experience s and oral languag e which , 
is basic to the compreh ension of printed materials." 
Strang,l althoug h conceding t ha t televi s ion may, depend-
ing u pon the quality of programs vievred, serve a s an experience 
backg round nece ssary to building a reading vocabulary, believes 
it could al s o prove disas trous to intermediate grades if view-
ing became excessive. She still fe e ls reading itself is a 
vast source of vocabulary building . 
Smythe, 2 like S trang, l ook s u pon television with s ome 
reservation when he remarks: 11It will have a powerful but as 
yet not precisely predictable effects on the behavi or, atti-
tudes and personali tie.s o f the .1\merican peo ple, particularly 
childr en ... 
Young3 al s o has mixed feeling s a bout thi s new medium. 
He decr i es: 
"Of all the recent i n vent ions tha t h a ve broken the 
barricade of the cla ssroom, it is my opinion that tele-
vision i s the mos t pOi.Yerful, a nd will pr ove the mo s t 
u s eful. 
1 Ruth S tran g , op. cit., p. 22. 
2 Dallas W. Smythe, "Education an d the JVIass Media of 
Communication", Elementary English, (January, 1950), 27:45. 
3 G. A . Young, "Operation Video", Clearing House, 
(May, 1950), 24:556-557. 
6 
It is problem enough to teach drops of learning to 
seventh g raders who s pill over with Superman's energy; 
but it is more of a problem to combat a lack of sleep 
and a lack of thrills and excitement found in commas 
and n ouns simply because these reflect nothing of the 
life observed on television.~ 
England, too, is keeping a -v1ary look upon this new medium. 
Birmingham Universityl conducted a very small survey, the first 
of its kind in Ensland, among five hundred boys and g irls of 
fifteen to eighteen years of age. Only a little more than half 
res ponded to t h e questionnaires, but its major conclusion was 
that television" •••. has a considerable positive impact 
up on our adolescent p opulation capable of countering many of 
our social evils such as juvenile delinquency." The worse 
effect vras excessive vie'..r ing. 
It is interesting to observe that children, themselves, 
parents and teachers have been considered importan t enough to 
interview and t hei r opinions have be en sought in several 
studies. Early in 1949 Rehage2 re ported that parents were not 
aware of 11 watching 11 habits of children. He found k indergar-
teners and older groups \•ratching ''Texaco S tar Theatre" and 
enjoying it as a favorite. This program, of course, was even 
then, a rather late shovr for younger groups. However, in 1949 
1 Coventry Research, "Effe cts of Television", The Times 
Educational Supplement, (October 3, l952), Number 1, 953, 
London, England, p. 805. 
2 H. J. Rehage, "Television and Schools", Elementary 
School Journal (November, 1949), 50:128-130. 
7 
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television had not the impact of l a t e r years and perhaps the 
novelty of it had overshadowed discretion. 
Not so in Southern California by 1950: A group of irate 
parents made a one week surveyl of 11crime and violence" on 
televi s ion betwee n six and nine o'clock each evening. These 
are "heavy viewing" hours for children. The following tallies 
were made: 
1. ninety-one murders 
2. ten thefts 
3. seven stage robberies 
4. four burglaries 
5. three kidnappings 
6. two arson c a ses 
7. two jail brea ks 
8. two suicides 
9. one murder by explosion 
10. one blackmail 
They found assault and battery, drunkness, brawls, saloons, 
crooked sheriffs, judg es and juries too numerous to record. 
Mrs. Logan is president of "The Southern California 
Association for Better Radio and Television". They have 
as pired to improve the state of this latte r medium by sending 
1 Clara S. Logan, 11 \tllJ.a t Our Children See 11 , Education 
On The Air, Twentieth Yearbook of t h e Institute for Education 
by Radio, 1950, Columbus, Ohio, pp. 170-175. 
8 
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copies of the above tabulations to local stations and the 
Federal Communications Commission. This organization, although • 
,. 
composed of parents, feels it can not assume the whole respon-
sibility; but they were interested enough to conduct this 
rather crude survey at a time whe:r;I there was much ado but little 
done by educators about television. Several months later it 
was repeated, but little improvement was shown. As one highly 
placed producer is quoted, he reveals the general opinion of 
the industry: 
11 Time is money, as you know, and your large adver- I 
tiser who sponser money getters such as westerns, murders, I 
etc., will not change their advertising until they are : 
forced to by public o pinion. "1 I, 
Here is a rare occasion in American life. Parents troubled 
enough to enter, rather faultily, into the truth of an influ-
ence they fear for t heir children. So great do they feel this ,. 
impact of television, that a television and radio guide is II 
published by them, annual avrards for fine family programs are ~~ 
presented and strong protests against p oor ones are made. 
Iii tty2 has included parents, teachers and children in his " 
extensive study of this medium. Although his first study was 
made in 1950, he concluded that television was still the 
favorite outside activity of the children he surveyed again in 
1953. 
1 Clara Logan, op. cit., p. 174. 
2 "Paul Witty, "Children's Reactions to TV--A Fourth 
Report 11 , Elementary English (November, 1953), 30:444-452. 
9 
In 1950 he c hose two thousand one hundred elementary 
school children of' Evanston, Illinois as his po pulation. 
Through questionnaires he foun~: 
1. Seventy per cent of the children did feel it helped 
with school v.rork. 
2. Thirty per cent believe d it did not help. 
3. Fif.ty-five pe r cent of' television owning parents 
approved of t he children's programs. 
4. Twenty-five per cent approve d of only s ome. 
5. Non-owners, comprising only sixteen per cent of the 
population appr oved of ch ildren's programs. 
6. Parents li ked the educational and entertainment 
values of television. 
7. They disap proved of t h e violence, overstimulation and 
predominance of cowboys in c hildren's programs. 
8. At this time, they disapproved of the exce s s ive 
viev1ing , less re ading and studying vlhi ch vlere 
develop ing . These were grade school parents. 
9 . One half o f all t h e tea chers interviewed attributed 
tiredness, di s interes t a nd irritability to excessive 
viewing and stimulating progra ms. 
10. Forty -eight per cent of the te a chers disapprove d of 
television.l 
1 Paul Witty, "Interest in TV and Success in S ch ool 11 , 
Educational Administra tion and Supervision, (April, 1951), 
37:202. 
1_0 
11. Twenty-five per cent felt it needed improvement.l 
Witty2 found .k indergarten parents much ha ppier in their 
responses: 
1. It keeps their children safe at home. 
2. It rel axes them at difficult times, i.e., before 
meals. 
3. It stimulates t h ought and imag ination. 
In 1951 and 19523 he a g ain repeated t h is study u s ing the 
same loca le and similar population. Some high -sch ool students • 
were included in t h e 1 952 study. He a g ain found similar 
parental and teacher reactions as t he previous year but not 
with the same fre quency. He wa s becoming convinced t hat 
televisi on had a strong er a ppeal f or children and youth than 
any othe r form of entertainment. 
Again in 1953, Witty4 repeated hi s study u s ing the same 
area and s imilar population of his f ormer studies. Primary 
grades u p through senior high school were included. He found 
that; 
1 :Paul Witty, op. cit., p . 202. 
2 Ibid., p. 2 04. 
3 Paul va tty' II Children Is Reactions to TV11 ' op. cit. ' 
p . 445. 
4 Ibid., p . 450. 
it 
1. Twenty-eight per cent of the par ents and thir ty per 
cent of t he teachers found an increase in nervousness, 
lack of outdoor and out-of-home recreation, and dis-
interest in s chool, espe cially reading . 
2. Teachers rarely looked at children's pr ograms. 
3. Ding Dong School was their choice of an excellent 
educational pr ogram. 
The Crosley Broadcasting Cor poration considered this 
topic of enough importance to grant Xavier Universityl enough 
money to conduct an intensive study of t e levision . One aim 
was to di s c over if contr olled televie wers achieved better 
school vrork than uncontrolled ones. A parental c ontrol ques-
tionnaire vms included. Although the results proved negative, 
the role of the parent '\-ras considered an important as pe ct of 
this study. It p ortends a nev1 and necessary (though difficult 
to control) factor to .measure and consider . 
Meiklejohn2 surveyed three hundred fourteen pu pils of 
seventh, eighth and ninth grades to determine t heir opinions 
of television. Forty-two teachers and their pr incipals v.Jere 
included and the parents of the children i'Tere also included. 
1 , Of Children and Television, Report of 
Research, Xavier Univer s ity, Cincinnati, Ohio, 1951, pp. 2-11. 
2 A. Meiklejohn, "Opinions of Pupils, Teachers and 
Parents Concerning the Advantages and Disadvantages of Tele-
vision", Unpublished Mas ter's Thesis, Boston University, 1951. 
12 
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, The following is a summarization of the study: 
1. Leisure time activities according to these children 
have not been affected by television. 
2. Forty-seven per cent of the boys and forty-eight per 
cent of the girls felt television helped with home 
work . 
3. Sixty and seven tenths per cent found no interference 
with home work. 
4. Forty and three tenths per cent declared television 
interfered with home work. 
5. A majority of the parents did not believe it hindered 
home work. 
6. About sixty-six per cent of the children read the 
same a mount, twenty-three per cent read less and nine 
and nine tenths per cent are reading more. 
1. Most of these stude n ts pla n their wor k before tele-
viewing, which is done in their own homes. 
8. Most parents do not beli e ve their children are view-
ing excessively. 
9. The following problems were listed by parents as 
resulting from television in the home: 
a. disobedience 
b. failure to do homeY.rork without duress 
c. neglect of friends and chores 
d. lateness for bed and meals 
10. Only four per cent disapproved of television. 
11. Teachers' res ponses were: 
a. Thirty-seven and five tenths per cent {37.5%) 
observed less reading. 
b. Thirty-one and five tenth s per cent (31.5%) felt 
a lack of evidence. 
c. Twenty-five per cent (25%) s aw no difference. 
d. Six and two tenths per cent (6.2%) marked an 
increase in reading . 
e. Sixty-eight and eight tenths pe r cent (68.8%) 
felt television helps home work. 
f. Eighteen and seven tenths per cent (18.7%) did 
think it helped very often. 
g . TvTel ve and five tenths per ce n t (12 .5%) savT no 
help at all. 
12. :Meiklejohn's main point was that educators recogni ze 
television as a great force--if used properly. 
Ges s lemanl made an intensive stud y of sixty third graders 
covering several aspects of television. In regard to the 
children's o pinion of it she says , ''All children expressed a 
deep approval and thrill to TV. 11 Hovrever, parents seem to 
react in a similar manner wherever t h e y are intervie\•ied . .She 
reports, out of her s ixty -seven questionnaire, sixty were 
1 Daisy Gessleman, "Televis ion and Reading", Elementary 
English {No vember, 1951), 28:385-391. 
14 
returned s howing :l 
1. The parents di s approve of the violence, crime , brutal 
sports, westerns a nd rnysteriea on children's programs. , 
2. Excessive viewing is noted. 
3. P oor choice of pr ograms are l amented . 
4. Parental c ontrol must be developed and wor ked out in 
the home vTi th the children as any other pr oblem is 
solved. 
One tenth grade teacher2 braved the field by asking for 
frank opinions from her students on thls subject. Some vrere 
typica l and enlightening: 
11 1 Television i ·s a big temptation over a bool{. 1 
1 \"ihen we ge t our televi s ion s e t, I doubt tha t I 1 11 ever 
read, because I think a televi s ion story will b e more 
intere s ting because it gives a better background to the 
event. So, therefore, I choose television. 1 
1 0n t he topi c of reading books, I must admit, that since 
television invaded our home, I do not re a d as many as 
I used to.•"3 
One of t he most objecti onal feelings about the teleview-
ing child i s tha t he is losing other va luable i n terests such 
as radio, clubs, friends, hobbies, reading a nd out-door play. 
1 Daisy Gessleman, op. cit., p. 387. 
2 Freda Saperstein and Helen Harvey, "Reading, \vr i thing 
and Television", Cle aring House (September, 1951) , 26:526-529. ' 
3 Ibid., pp . 526-527. 
15 
McGinnis 1 s tud i ed t he first choice s o f two t houn and one 
h undre d e i e: h ty-two children in gr· ades three to eigh t and 
di s cove r€ d: 
1. Te l evision, ch osen by s ixty per cent , ranked first. 
2. Books wer e selected by eighteen per cent. 
3. I~lovies 1trere selected by t v.re l ve per cent. 
4. S ix per cent voted for radio. 
5. Four per cent approved of comics. 
Brumbaugh's 2 s tudy of preferences of thre e h undred 
s event y -five children from s e ven to eleven, showed a similar 
pattern : 
1. Te l e vision was preferred by one hundred sixty-eight. 
2. Book s wer e the choice of one h undred t h irty-five. 
3. Movies trre re liked by t h irty -seven. 
4. Twenty voted for radio. 
5. Comics trJere ch osen by fifteen . 
Iviaccomby3 interviewed three hundr ed t wenty-tviO mothers of 
school chi ldren in Cambridge, Mas sach u s etts, between the age s of 
four a nd seventeen. Activity records were obtained for am hundred 
1 W. C. IJwGinnis, .11 Now It's Television11 , Journal of 
Ed~cation (May , 1 950 ), 133 =152-154. 
2 Dorothy Barclay, 11 Comie Book s and 1'e1evision", Ne w 
York Times ( ~ar ch 5, 1950), 6:43. 
3 E . E . Maccomby, 11 Television: Its Impact on S chool 
Children", Pu blic Opinion Quarterly, (Nu mber 3, 1 951), 
15 :421-444. 
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, twenty-two children. It was interesting to note that televi-
sion was manifesting itself in the s e ways: 
1. Children, according to mothers, watched alone, in 
their own homes. 
2. Meals were being served by one sixth of parents as 
vieY.ring v-ras being done. One half of· them did this 
occasionally. 
3. These parents maintain that video time is not an 
extra activity but is supplanting radio, movies, 
reading and play time. 
4. They ·admitted it was a great help in taking care of 
their families, quieting them, a ve~y g ood "pacifier". 
Harmanl has expressed the inability of anyone to view 
il excessively and still maintain many outside activities. He 
believes that: 
11 The children aged six through fourteen is the group 
that sacrifices a large portion of their leisure time to 
television. Within this group there is not yet developed 
major habits of sound recreational value. Radio has in 
the past filled the extra time of many youngsters but 
never placed the demand u pon them that television has. 
An activity which involves both listening and seeing 
does not lend itself to outs ide interests."2 
1 M. Harma n, Jr. "Television and the Leisure Time 
Activities of Children~, Education (October, 1950), 71:126-128. 
2 Ibid., p. 128. 
I 
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Witty1 declares his data indicates that television has 
replaced radio for many children and movie attendance has 
dropped. 
The findings of Feeney2 and others on leisure time activ-
ities show no great cause for alarm. A group of s ix hundred 
ten sixth grad ers from Medford, Massachusetts, comprised the 
population. No significant diffe rences were found in the read-
ing habits of the viewers and n on-viewers. Viewers tended to 
re a d about those thing s see n on television. Constant viewers 
engaged in partici pating activities more ofte n than non-viewers, 
but they also engaged in more s pectator activities . 
Reading versus television as a past time is of prime 
importance to most educa tors. Maz3 after summarizing seven 
hundred twenty-one questionnaires from high-school students 
and one t h ousand tvlo hundred twenty-four questi onnaires from 
their parents and gua rdians reflects~ ''Campara ti vely few read 
1 Faul Witty, "Children's Interests in Comics, Radio, 
Motion Pictures and TV 11 , Educational Administration and 
Supervision (March, 1952), 38:137-142. 
2 John F. Feeney, Nanning vl . Hamil ton and John A. 
Stefani, "The Effect of Television on Leisure Time Activities 
of Sixth Grade Children in Medford, Massachusetts", Unpublished 
Master's Thesis, Boston University, 1952. 
3 Veronica Maz, "Radio Listening, Televiev.,r ing and Reading 
Habits of :Pittsburg Public High School S tudents", Journal of 
Educational Research, {February, 1954), 47:401-419. 
:t8 
serious materi al, a few more will hea r it by r adio, but the 
& 
largest r;otentia l audience is there waiting to be serve d by 
educa tiona l tele vi si on~"l 
Wells,2 is more hopeful. After reviewing a study pre-
viously made on television vers us reading by Batten, Barton, 
Durstine and Osborn, Inc. involving five thousa nd s i x hundred 
thirty-seven urban home s in wh ich the p er centag e of reading 
favored non-relevisi on homes, it t,.;a s decide d to conduct one on · ,, 
one hundred fifty-ei ght fifth and sixth g rade children. The 
aim was t o determine the effects of television upon voluntary 
reading. The authors were happy to find that r adio time is 
being supplanted by it and not reading. Although the children's 
free, leisure time reading wa s n ot i de a l, they d o not forsee 
any con tinued detr i mental effects f rom televiewi ng . 
Gessleman3 included many ·more as pec t s in her study along 
with reading. In surveying her s i x ty third grade pu pils she 
concluded many things a long with r eading : 
1 Veronica Maz, op. cit., .p . 409. 
2 Charles A. Wells · and _Timothy J. Lynch, •• The Amount of 
Free Re ading Engaged in by Intermedi a te Gra de Fupils Who Have 
Viewed Television for One Ye ar or More", Journa l of Educational 
Research (February, 1954), 47:473-476. 
3 Daisy B. Ges s lema.n, op. cit., pp. 385-391. 
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1. The non-TV group wen t to bed e arlier. 
2. No great di f ferences were manifest in play hours, 
eating h a bits, or health. 
3. Children le~rned to sew, knit, cook, build thing s 
and start hobbies from television. 
4. S ome coaxed parents to buy advertise d products; 
almost as many did not. Here are things wished for 
because of commercials: 
a. bicycles 
b. Canada Dry Ginger ale 
c. Cheerios 
d. football 
e. Story :Princess Book 
f. magic mask 
g. rocket rings 
h. rang er costume 
1. puppets 
j . Red Goose Shoes 
5. The television group re a d 2.2 book s each week. 
6. The non-TV group re a d 2. 36 books per 1-reek. 
7. Televiewers listened to radio and a ttended movies 
less. 
,, 
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8. Non-TV viev-rers se e med to a ttend concerts and athletic 
games. 
9. Non-TV viewers h a d more hobbies and were more stable 
emotionally. 
The author's major conclusion was that television was not 
adversely affecting her chosen p opulation as far as reading, 
but might be reflected in other a s pects of their life. 
Brumbaugh1 was highly interested in interviewing a very 
bright kindergarten group who were nearly ready to read. When 
the author asked the kinds of books they mi ght prefer it was 
astounding. Babies, pets , homes , families, etc., which were 
once standard choices for this age gave way to: 
1. Rocket ships 
2. Daniel Boone 
3. Circus life 
4. Cowboys 
5. Indians 
They told the author the y saw them on television and vtanted to 
read about them. The study was extended to two first g rades 
who with the help of their teachers wrote their ch oices of 
books. Here are some: 
1. Adventure 
2. Alexander Graham Bell 
3. -~s tronomy 
4. Detectives and G-men 
5. Discoveries 
6. Double Deckers and Trolley Busses 
. 1 Florence Brumbaugh, 11Wha t Young Televiewers Are 
Interested In Reading 11 , Instructor (March, 1952), 61:36. 
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7. Engineers 
8. Ghosts 
9 . Great People 
10. History 
11. Inventors 
12. Horses 
13. Magi c and Tricks 
14. Mysteries 
15. S cience 
16. Telephones 
When asked if they would li ke books about television 
people, they were elated. The author of this small and 
cursory research fe e ls it shows a need to change materials in 
our beginning basic readers. In fact, it reflects a need to 
review our basic philosophy of young children in relation to 
the world about them. Has television obscured Mother, Father, 
Baby, Dick, and Jane? 
One might well pause and reflect upon the research to 
this point. That 1 t proves our children are looking ~nd want- 1, 
ing to teleview; that television is a tremendous enough force 
~o ar ouse parental interest; and that educators as a group are 
still moving rathe r slowly and reluctantly in t he field, seems 
obvious. That much of the data has bee n gathered through 
survey-questionnaires should also be recalled when reflecting 
upon it. 
22 
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As one approaches the program preferences and time 
element of televisi on viewing, a stability of measurement 
becomes more apparent. Nost research ascertains that the view- : 
ing among children, of younger years es pecially, is heavy and 
choices of programs in different populations be a r a similar 
trend. 
Cunningham and Walsh, Inc., 1 have made yearly surveys in 
Videotovm (New Brunswick, New Jersey) since 1948. Although 
their primary purposes were for commerci a l intere s ts, valuable 
information was acquired: 
1. Nine out of ten sets are tuned in regularly each 
evening from five o'clock until bed time. 
2. This gives e a ch listening family (now 50 p er cent of 
the population) about four and one half hours of 
viewing. 
3. Three out of four children are viewing each evening 
in the televievling family. 
4. From Monday throug h Friday children under ten view 
eight and one h a lf hours per week. Saturday and 
Sunday, their excessive vie>dng days are not included 
here. 
1 Cunningham and 'i'/alsh, Inc., Videotown, 6, 1948-1953, 
.S ixth Annual Re port of Television and Its Effect on Family Life 
in a Typical American City, New York, pp. 1-21. 
5. Children from ten to eighteen years of age watch an 
average of eleven and seven tenths hours per week 
exclusive of S aturday and Sunday. 
One very significan t trend is noted in the following 
statement: 11 The non-owner family is lovT in number of children 
who supply a strong ur5e to buy • . . . 
Witty2 concluded in 1953 that television was still the 
favorite le i sure activity of the similar popula tion he had used 
in previous studies of '50, '51, and '52. Televiewing had also 
increased. 
Elementary school children of Evanston, Illinois, com-
prised his population (2100). Forty-three per cent had video 
sets. From this study of 1950 he advi sed: 
1. Averag e televiev-ring in video homes numbered three 
hours d a ily. 
2. In non-video homes it was one and one half hours. 
Th is survey \·;as repeated in 1951 ~ but viev...-ing time had 
dropped slightly. From three hours in video home s it h a d 
cha nged to tvw and three quarter hours. 
Again in 1952 a similar p opulation and locale wa s used 
by Witty, but with t h e addition of high school students. He 
ascertained: 
1 Cunningham and Walsh, op. cit., p. 32. 
2 :Paul vlitty, 11 Children's Reaction to TV", op. cit., 
pp. 444-448. 
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1. Elementary pupils viewed twenty-three hours per vreek. 
2. Hi gh school students vievved fourteen hours per week. 
The following tablel summarized his data for 1953 when 
his last study on this same group was made:. 
Table 1. Time Devoted To Television In 1953 
Viewers 
( 1) 
Pupils (Grades 1-5) •••••• 
Fupils (Grades 6-8) ..•• 
Students- (High School) •••• 
Farents • • • . • • • 
Teachers • • • • • • • • • • • 
Average number 
of hours per 
week 
(2) 
22.8 
20.9 
16~7 
19.0 
12.3 
~lichelini 's2 study of 333 pupils revealed: 
1. One hundred per cent of' the boys view television at 
some time as do ninety-eight and seven tenths per 
cent of the girls. 
2. As for ownership, sixty-nine per cent of the boys and 
seventy-five per cent of the girls t e leview in their 
O'l'm homes. 
1 Faul Vli tty, "Children's Reactions to •rv", · op. cit., 
p. 445. 
2 Betty M. Michelini, "Out-of-School Video Habits", 
Unpublished Master's Thesis, Boston University, 1953. 
3. Late afternoon and early evening are the most p opular 
hours. 
Lewisl corroborates exces s ive viev.ring but finds the 
novelty factor entering into it, decreasing the watching as it 
dissipates. In studying girls and boys from nine to eighteen 
he found: 
1. In :r,Iay, 1949, average televiewing hours were twenty-
three and one half hours per week. 
2. By June of 1950 viewing hours increased to twenty-
five and a quar ter. 
3. In May of 1950 they declined to nineteen and a 
quarter hours. 
4. By January of 1951, they were sixteen and a quarter 
hours. 
Butterfield2 verifies this heavy viev1ing also. Of five 
hundred fifty-one children, ninety-six per cent watched tele-
vision almost thirty-six hours pe r week. Boys and gi rls had 
little variations in time, nor did she find the newness of a 
s e t affecting the ti me element. 
1 Philip Lewis, "Television Settles Down 11 , Clearing 
House, (November, 1951), 26:168-171. 
2 M. I. Butterfield, 11 Prog ram Preferences in Television 
, II 
of Grade Four Pupils in Lowell, Massachusetts , Unpublished 
Master's Thesis, Boston University, 1951. 
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Seagoel discovered that in her popul a tion of three 
hundred tvrenty-three kinderge"rten and primary p upils , they 
averaged one movie every two weeks, a n hour of daily radio 
listening, and t wo hours of televievr ing. 
Young2 found Juni or Hig h students televiei'Ting from one 
and a half to five and a quarter hours per day. 
Rosenberg3 and De Nicola compiled the follov-ring from 
1,839 questionna ires sent to the homes of pu pils from nine to 
eighteen ye ars: 
1. Children vievred 3.54 hours each d ay. 
2. The novelty factor does exist. 
3. The older the ch ild, the l e ss viewing . 
4 . A sex fact or was found. 
a. Boys ( 9-12) 27.07 hour s p er we e k 
b. Boys (13-18) 16.74 hours per vreek 
c. Girls (9-12) 21.45 hours per \·leek 
d. Girls (13-18) 20.10 hours per week 
Such a n excessive vievring is no surprise when one .realizes , 
1 111 ay V. Seagoe, "Current H.es e a rch in Television for 
Children 11 , California Journa l of Educa ti on a l Research, (Augu st , . 
1952), 3:151-153. . 
2 Faul Wit ty, ''Television and t he Educa tive Process 11 , 
S chool and S ociety (December, 1951), 74:370. 
3 William Rosenberg and John De Nicola, "The TV Week 
About Equals the S chool Weel{", Clea ring House, (!-<larch, 1953), 
27:430-431. 
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a s Fogler l did tha t television was the first choice of 1206 
children from kindergarten to grade eight vrho were asked: 
J• 
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11If I could choose only one , it would be (books, comics, movies,1 
radio, television) because 112 At this time the 
\-res terns v-rere the deciding factor and "real live" actors. 
Also they felt television was providing them vli th programs 
they could really call their o"m, keyed to them and directly 
made a part of them. 
In all this vas tness of time what vms intriguing them'Z 
Fogler3 found that the follovling were liked by t h e younger 
children: 
1. Hovrdy Doody 
2. Junior Frolics 
3- Lucky Fup 
4. Captain Video 
5. Milton Berle 
As the youngsters reached about eleven, the usua l items 
of westerns, puppets, and comedies were being enriched by an 
1 Sigmund Fogler, '':Prometheus or Frankenstein", Journal 
of Educational Psychology, (November, 1950), 24:154-166. 
2 Ibid., p. 155. 
Ibid., p. 160. 
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11 interes t :i.n scientific, sport and educational type programs. 
The g irls began to like murder stories, quiz games a nd musical 
shows. As the child developed in age he c arried over some of 
the previous programs but more educational fare along with 
'"restling and boxing. 
Foglerl also did anothe r study to determine children's 
interests prior to developing a school TV guide. The follow-
ing resulted: 
1. Grades I-II 
a. puppet shows 
b. cowboys 
c. harmless mysteries 
d. family-life situa tions 
2. Grades III-IV 
a. rockets and s pace presentations 
b. variety shmrs 
c. mysteries and detective stories 
3. Grades V-VI 
a. the above and 
b. science 
c. feats of skill 
1 Sigmund Fog ler, ".Progress Re port on TV .. , Elementary 
School Journa l (May, 1953), 53:13-16. 
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4. Grades VII -VIII 
a. sporting events 
b. nev.J"s 
c. quizzes 
d. film features 
Butterfieldl dlscovGred her fourth grade population were 
intrigued by : 
l. Howdy Doody 
2. Milton Berle 
3. Small Fry 
4. Lone Ranger 
5. Hopalong Cassidy 
Girls are more apt to choose puppet .or funny shows while boys 
lik e sports or cowboys. 
Sprovrl 2 summarized her finding s thus: 
Order of Preference of Programs 
Western 
Drama 
Variety 
Education 
News 
Music 
She also concluded that:3 
94% 
84% 
76% 
40% 
23% 
12% 
1 M. I. Butterfield, op. cit., p . 42. 
2 Eleanor Sprovrl, op. cit., p. 26. 
3 Ibid., p. 41. 
1. The Lone Ranger ,.,..as t he f a vorl te • 
2. Girls and boys like about the same progr ams. 
3. Ninety-six per cent like films. 
4. Real action is enjoyed by seventy-four per cent. 
5. · NevlS is received by t hirty-one per cen t t hrough 
television. 
One of the most recent preference t abulations h a s been 
presented by Witty1 in his 1 953 survey of Illinois school 
children. The following ar e t h e elemen t ary school results: 
Table 2. Favorit~ Televis ion :Programs of :P upi ls in Elementary 
Schools 
1 
2 
~ 
5 
6 
7 
8 
9 
10 
Chicago 
grades 1-5 
Evanston 
gr ades 1-6 
(1) 
I Love Lucy 
Superman 
Red Buttons 
Roy Rogers 
Dragnet 
My Little Margie 
Captain Video · 
Our Miss Brooks 
~~. and ¥~s. North 
lf.tr. Wizard 
(2} 
I Love Lucy 
Superman 
Red Buttons 
My Little Margie 
Roy Rogers 
Laurel and Hardy 
Our Miss Brooks 
Dr agnet 
Lone Ranger 
Th e Nels ons 
Films 
Winnetka 
gr ades l-6 
( 3) 
I Love Lucy 
Superman 
Mr. Peepers 
Lone Ranger 
Dragnet 
The Nelsons 
Colgate Comedy Hour 
Ramar of t he Jungle 
Mr. & Mrs. North 
You As ked For It 
1 :Paul Witty, "Children' s Rea ctions to TV--A Fourth 
Re port", op. cit., pp . ·445-451. 
2 I bid. , p. 446. 
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Junior and senior high school choices were also recorded: 1 
Table 3. Favorite frograms of Fupils in 
Grades VI, VII and VIII 
Chicago Winnetka 
1 2 
1 I Love Lucy 
2 Dragnet 
3 My Little Margie 
4 Mr . :Peepers 
5 Red Buttons 
6 Colgate Comedy Hour 
7 You Asked For It 
8 Victory At Sea 
9 You Are There 
10 The Nelsons 
I Love Lucy 
Dragnet 
Mr. Peepers 
My Little Margie 
Colgate Comedy Hour 
Victory At Sea 
You Asked For It 
You Are There 
My Hero 
The Nelsons 
Listed below are the favorite television programs of the 
high school students: 
1. I Love Lucy 6. Toast of the Town 
2. Dragnet 7. 1-'ly Little Margie 
3. Colgate Comedy Hour 8. Victory At Sea 
4. Arthur Godfrey 9. Jackie Gleason 
5. Red Buttons 10. What 's My Line 
1 :Paul Witty, op. cit., p. 447. 
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Witty1 also tabulated those t ypes of programs the pupils 
would like to see more frequently. 
Table 8. Television Programs Pupil·s Would Like Added or 
Increased 
Grades 1-5 Grades 6-8 Grades 9-12 
(1 j (2) (3} 
1 Comedy ComedJr Comedy 
2 Cartoons Mysteries Drama, Plays 
3 S cience Programs Special Events :Popular ~Iusic . 
4 Educationa l Programs New Movies Classical Music 
5 Mysteries Sports New Movies 
His data is interesting since it concludes t ha t children 
at least are being discri minatory to the point of having a 
favorite and desiring some chang e in t h e prog r a mming. And as 
t h e y g o on enjoying it and shock t hei r elders statistically 
with numerically heavy hours o f vi e\'ling , these same elders 
ponder the serious t h ought of how television may be affecting 
school achievement. 
Xavier University2 h as devoted a v e ry detai led study to 
this problem. They wished to learn ;3 
1 Paul Wi tty, op. cit., p. 449. 
2 Xavier University, op. cit., pp . 1-11. 
3 Ibid., pp . 4-7. 
1. How does the achievement of children with television 
compare with those without television? 
2. Do those who h a ve video sets do better with parental 
control than without it7 
One group consisted of five hundred forty-four sixth 
graders in public schools of Cincinnati, Ohio, and four hun-
dred f"ifty-four seventh graders from parochial schools. In 
both studies no significant difference in the achievement of 
the television group and the non-television group \'ras shown. 
No significant diffe rence was found in the television group 's 
achievement when parental control was considered. However, on , 
an individual basis this res e rvation was sounded: (1) poor 
televiewing habits , (2) lower IQ's, (3) lower parental 
control and (4) lower achievement are found in the same 
child. 
The authors of this study concluded: 
11 The findings of the investigation do not lend 
strong support to any thesis concerning either a benefi-
cial or a detrimental effect upon school achievement as 
far as television is concerned. 111 
Azzone's2 study of two hundred pupils from Chelsea, 
Massachusetts,also substantiates this conclusion . No adverse 
1 Xavier University, oo. cit., p. 7. 
2 t-1ichael Azzone , 11 The Effe cts of Television on S cholas-
tic Achievement", Unpublished Master's Thesis, Boston Univer-
sity, 1952. 
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effects were realized after an eigh t weeks study of achievement 
before and after the acquisition of a television s et. 
In the field of re ading , there is a strong feeling that 
television should supply an enrichment of vocabulary, but no 
current research has been carried on, so far, to determine this. 
One of the aims of this present study is to accomplish this on 
a small scale. Many opinions have been accrued on this topic 
through survey questionnaires, but no definite conclusions c a n 
be made. Gesslemanl found that the reading scores of a tele-
vision group and a non-television group showed a negligible 
difference of only .8. 
Tarbet2 found a slight improvement in current events, and 
a significant difference on test scores between viewers and 
non-viewers in favor of televiewer s . In this field of social 
attitudes, current events, and understandings of t he vrorld and 
its people, television has a wonderful te a ching opportunity. 
--..; 
IncampoJ attempted to evaluate the soci a l va lues develop-
ed through televi s ion prog r a ms. A survey of two hundred forty-
1 Daisy Gessleman, on. cit., p. 386. 
2 Donald Tarbet, 11 TV Watching, Help or Hindrance", 
Clearing House (April, 1953), 27:489, 491. 
3 Valente Incampo, ''An Evaluation of Television's Influ-
ence on the Social Values of Seventh Grade Students .. , Unpub-
lished Master's Thesis, Boston Univers ity, 1952. 
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nine seventh grade pu:rils was made to determine the six most 
frequently televiewed programs. Then, a list of questions of 
social signifi canoe vTa s devised. They vrere grouped under suit- · 
able social problems. For nine week s these progra-ms vfe re 
edited, and any remarks, actions, or inferences of social 
import vrere recorded. The follovring were found: 
1. Home life vms ascertained as being presented in a 
healthy, secure and h a ppy portrayal. 
2. The role of the bewildered father wa s overdone, and 
fear of fostering this hapless idea into reality was 
expres s ed. 
3. The criminal in society against the private investi-
gator and police, rather than his glorification is 
presented. 
4. Brotherhood i s grea tly enhanced. 
5. Teen-agers and their problems were vfell presented. 
Besides t h ese mental, emotional and s oci a l effects of teleJ 
vision, there is the physica l a spect of televiewing children to 
be considered. So far, loss of s leep, poor eating habits, 
f a tig ue, restlessness and inattent i on h a ve bee n recorded in 
surveys through questionna ires. No definite research had been 
1 done, beyond observa tion of parents, te a chers and children, 
themselves. 
However, in regard to televi s ion and eyes, there is some 
evidence from ophthalmolog ists tha t many televiewers complain 
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of pains in their eyes. This is due to improper distance and 
a lack of clarity and steadiness of the picture. Ronesl 
declares; 11 I t is not the eyes that are dama,ged by television, 
but r a ther that television is demanding more accurate use of 
the eyes and therefore the correction of small errors to pro-
mote their comfort." 
No educator could deny the gre a t impact of television 
after reviewing the above resear ch and obs e rving the gro1vth of 
this medium about him. Few rooftops seem to lack its myriad 
and weird shaped antennae, which are becoming so common even 
in the illustrations, lately, of children 1 s books. That the 
research is based most often on one of the weaker instruments 
of true resear ch, s urvey-questionnaires, is g r an ted. Even so 
its evidence is enough to re quire al l educators to become 
attuned to it. Helmick2 in a survey of seven hundred educators
1 
in Ohio found that they vrere most anxi ou s to utilize it as a 
supplement to current events, t he arts, natural and s ocial 
sciences. He recommends: 
1. A television council of industry, schools, tea chers, 
parents and pu pils. 
1 Benjamin Rones, M.D., "Does TV Damage the Eyesu, The 
Journal of School He a lth (January, 1950), 20:16-19. 
2 Freda Henncick, 11 \'lh-at Are We Waiting For", The Education 
Digest (May, 1951), 16:10. 
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2. Experimentation with television in the schools. 
3. f ooling and televising of educational movies. 
4. Research on sources of income to promote educational 
programs. 
Hennock 1 herself warns, 11 The American pu blic wants 
better programs and is ready to look and listen to t h em. 
Educators--move in." 
Walker2 has called it "educations fabulous inheritance." 
The Feder a l Communications Commis s ion h a s set aside two hun-
dred forty-two stations f or its use. Now education must find 
the means to finance it. 
7; 
R~chman/ has sugge sted that t he National Education Asso-
elation work along with t h e Nationa l Parent Teacher Association 
in f orcing the industry to improve its programs and to encour-
age t h e growth of purely educati on a l stations. 
However, until educational t e levis ion becomes a financial 
possib ility and t his is the g reate s t drawback a t present, 
educators mus t acce p t television per se , and try to combat it 
l Freda Hennock, op. cit., p . 9. 
2 :Paul A. Vlalker, "Education 1 s Fabulous Inheri t ance 11 , 
Journal of the National Education Association (September, 
1952}, 41:367-368. 
3 H. H. Richman, "Television--Bane or Benefit", The 
S chool Executive (November, 1 950) , 70;545. 
vii thin their ovm limitations. Turning again to Witty, 1 who 
has given so much research and thought to this topic and who 
warns that educators apathy on this subject of television is 
perhaps one of' the most distressing forces in sight, one finds 
the following antidotes: 
11 1. Offer better Community recreational opportunities. 
2. Parents and teachers should know what the children 
are looking at, how long, discuss the program. Try 
to encourage participation in other recreation 
programs. 
3. Develop criteria for selections of program. 
4. Help them to become efficient readers, to enjoy 
reading; provide a varfety of materials to satisfy 
their interests. 
5. Develop critical thinking about programs offered on 
television and other media. 
6. Discuss interesting books and try to relate favorite 
programs on television to good re ading. 
7. All parents and teachers should participate in active 
movements for the improvement of superior programs 
for children on television."2 
Previous research has centered primarily on the time 
, element, program preferences, interests and listening h abi ts 
of children. No where, has any attemp t been made to measure 
in any degree the effects television is having u pon vocabulary 
and concepts. Therefore it is the aim of this study, to dis-
l Paul Witty, "Children's Reactions To TV--A Fourth 
Report 11 , op. cit., pp . 444-452. 
2 Ibid., pp. 444-452. 
li 
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cove r t h o se vocabul ary effe cts, concepts and inte rests a mong 
g roup s of first and second grade children. 
40 
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CH .. -\FTER II 
FLAN OF STUDY FOR COMMERCIALS 
This study has been made to discover the concepts and 
, vocabulary which the children of the second grade have assimi-
lated from viewing the commercials on television. 
The commercials have been accepted as part of the program 
:I 
il 
!I 
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I 
'I by the average child who watches television. The visual action , 
I llj 
·! of little cartoon characters and real persons performing task s 
! 
I correlated with t he s poken claim of a product captures the 
II 
: attention of the child. The short duration of the commercial 
finished products which a ppear on television. 
The severest critics often admit television's good 
features and point t o great possibilities as an educational 
tool. 
Numerous questions arise in our minds as to t he utiliza-
tion of commercials: 
1. What are the child's interests in t he commercials? 
2. Which concepts are clear and correct? 
3. Are concepts vague or erroneous? 
4. Is the child acquiring a meaningful vocabulary~ 
5. Does the child ·use t he vocabulary in other situations'? 
-=--~ -=~ =---= =c.== 
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By casual reference to television the writer interviewed 
the children individually as to their interests on television 
commercials. 
Therefore, this study has been made to discover the con-
cepts and vocabulary which the children of the se cond grade 
have assimilated from viewing the commercials on television. 
11 Fopula tion 
· ~ 
I 
I 
1: 
The subjects were thirty second grade children from one 
school of average homes of an industrial city. The Intelligence 
Quotients were obtained from the results of the Kuhlmann-
Andersonl Tests for Grade 2, First Semester. Table 1 shows 
the mean chronological and mental ages in months and the mean 
Intelligence Quotient for the group. 
TABLE I 
r.1EAN CHRONOLOGICAL Al'JD MEAN MENTAL AGE 
No. :tvlean C. A. s. D. Mean M. A. s . D. Mean I. Q. s. D. 
. 
30 88.63 5.85 88.67 6.52 100.93 11.12 
1. Kuhlmann-Anderson Test, 'Princeton, New Jersey, Personnel 
Press, Inc. , 1952. 
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The chronological ages ranged from 6 years 11 months to 
8 years 9 months and the mental ages ranged from 6 years 
3 months to 8 years 11 months. Intelligence Quotients ranged 
from 76 to 120. The mean Intelligence Quotient, 100.93 showed 
the group was about average mentally. 
Preview of Commercials 
In order to conduct this study, it was necessary for the 
writer to become acquainted with the commercials on television 
which were available on programs often viewed by children. 
The following commercials were previewed on Channels Four 
and Seven during t he first two weeks in October, 1953 for the 
pur pose of becoming familar with the products, t he time, and 
the type of presentation: 
Chunky 
Mars 
M and Ivl 
Milkyvray 
Fompoms and Junior Mints 
Cheerios 
Corn Flakes 
Frosty Flakes 
Kix 
Puffed Rice 
Puffed Wheat 
Haisin Bran 
Rice Crispies 
Rice Pops 
Shredded Wheat 
Sugar Frosties 
\'ihea ties 
Bond Bread 
Sunbeam Bread 
Hostess Cup Cakes 
Table Talk Pie 
Cheer 
Fab 
Tide 
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Ivory Snow 
Joy 
Oxydol 
Spic and Span 
Blue Bonnet Margarine 
Cottage Cheese 
Cho-Cho Pops 
Sealtest Ice Cream 
Royal Pudding and Gelatin 
Ammident 
Colgate Dental Cream 
Hinds Hand Lotion 
\ihite Rain Shampoo 
Scott Paper Towels 
Scott Tissues 
Bosco 
Coca-Cola 
Oval tine 
Wel ch 's Tomato Juice 
TV Time Fop Corn 
Chicken of the Sea Tuna Fish 
Hallmark Cards 
The vrri ter continued viewing the commercials on television 
during the time which the interviews were being conducted. 
Procedure 
In t h e usual morning talk with the boys and girls the 
subject of television was mentioned by t h e children. The 
writer casually as ked the question, 
''Have you ever seen anything advertised on television?'' 
The general res ponse was "Ye s". 
To clarify that the c h ildr en knev-r products which vlere 
advertised, several were named by the boys and girls. 
Then the qu estion was asked, 
11 Wha t is that part of the television program call.ed? 11 
The vlord "commercials" 1r1as given by one of the children. 
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This word was written on t he b l a ckb oard and repeated by t he 
chi ldren orally as t h e vrr iter was to u se the word 11 commercials" 
in interviewing each ch ild. 
Later in t h e morning t h e i nformal int e rviews were conducte d 
with six individua ls. Dur ing t h e nex t four days, six children 
were interviewed each day until a ll of t he thirty children had 
bee n interviewed. A period of fif te e n minutes was s pent in 
interv iewing and r e cord ing e a ch child's reactions c oncerning 
the commercial. 
The wr iter's que s tions and t h e child's responses with spon-
taneous accounts of the commercial g iven during the inter views 
have been recorded as follows: 
1. "What commercial have you seen on t e levision? '' 
''I saw Co l gate Dental Cream. 11 
11 \riha t is den t a l cream?" 
"It's tooth paste." 
11 \'lhen did you see it? 11 
"It was .S unday night on t he Colgate Comed y Hour." 
"What did y cu sss? 11 
''There was a car toon of Little Happy Tooth and I r. 
Tooth Decay . He vvas t he bad man . He tried to g et 
Little Tooth to pu t him into a bag but Colgate Dental 
Cre am , who looked li ke a man, c ame a long and put IV'".ir. 
Tooth Decay into the bag. I was g lad tha t ~~. Colgate 
Dental Cream got l\'lr. Tooth De cay . 11 
11 \"lhat is a cartoon ? 11 
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"Pictures drawn by someone. They are funny and make 
y ou laugh.'' 
11 \'lhy did the y show that car toon? 11 
''so tha t y ou'll use Colgate Dental Cream and your 
teeth won't decay." 
"vihat does decay mean?" 
"Your tooth ge ts bad. 11 
11 Did anyone tell anything about t h e den tal cream?" 
''Yes, the man said that it cleans your breath while it ,1 
cleans your teeq1.. '' 
11 \tlas there any singing during the commercial?" 
"Yes, there was a song about t h e dental cream. 
it.,, 
11
'vl ould you like to sing it ?11 
The child s ang, 
"Brush your teeth with Colgate's, 
Colgate's Denta l Cream 
It cleans your breath 
Vihile it cleans your teeth. 11 
Spontaneous 
I I know 1 
II 
''If you brush your teeth with tooth pas te you '11 k eep :. 
them clean and you won't have to g o to the dentist only 'I 
to have t h e m examined to see if your new teeth are com-
ing t hrough . Tha t's why I vren t to the dentist." 
"How did he examine your teeth'? it 
''He looked t hem over to see how my teeth were. 11 
2. ''Vlhat commercial have you seen on television?'' 
"I saw Cheerios on the Lone Ranger.H 
11 \'ihen did you see it7 11 
''At one o'clock on Saturday they showed it." 
"Were there real people on the commercial?" 
"No, it was a cartoon of a little boy who moved his 
arm and a Cheerio shovred in his arm where his muscle 
11Why do you have muscles?" 
"To mo ve your arm . Your muscles are hitched to your 
bones and then your arm move s . ,, 
11Why did the cartoon show t hat picture?'' 
"Because t he boy got strong eating Cheer los and 
lassoed a bull . The Cheerios gave him energy." 
11What is energ y? 11 
11 It's g o pov1er. You can do things ." 
11 Did the picture show anything else?" 
he 
111 t showed the pi cture of the wheat grov:ing. in the 
field ." 
"Do you know what Cheer ios are rn.e.de from'!" 
11 1 t h ink it's wheat." 
11 No, 1 t 'rras oats. Do you know vlha t grows at t he top 
of t he oats which you saw grov:ing?'' 
"They are kernels." 
"What are kernels'2 11 
11 The seeds. The Cheerios are made with them." 
7 
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1Did you ever have Cheerios? 11 
'
1Yes, I had them for bre akfa s t • 11 
"Why did y ou e a t them? 11 
11 I want t hem to make me s t r ong." 
---=-==--=- -
3. 11 What commercial have you seen on televi s ion?" 
11 I saw Big Top on Saturday a t twelve o'clock. The 
commercial was about Sealtes t Ice Cream." 
"Who told about t he ice cream1" 
"The clown told about it. II They have chocolate covered 
ba,rs, too. The ice cream is delicious.'' 
. -
11 \'/hat does delicious mean? " 
11 It tas tes good. I love .Sealtest Ice Cream. That's 
the kind my mothe r always buys for a trea t for us. It 
makes you 11eal thy.'' 
11 How does it ma ke you healthy ?" 
"You don't get sick. It's made with good fresh milk 
and cream." 
11What do you mean by a trea t?" 
"Something you don't ha ve every day but special times." 
''Did the clown tell about anything else?" l1 
I 
"Yes, he said that they had cottage cheese and he show-
ed how you could make sandwiches with it. My mother 
buys cottage cheese." 
"Do you kno\'T from what cottage cheese is made?" 
"I think it is made from milk." 
-- __ --=-..:;.;... -~ -·-- -- ~ ·-~~~-
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"Why do you need milk and food which is made from milk '?11 
''It makes you have good te s- th." 
4. "What commercial have you seen on televi s ion?" 
11 I s aw Sugar Frosted Flakes." 
"What program was it?'' 
"It was Superman, Friday night at 6:30." 
"vlhat did the p icture s h ow? 11 
"It showed the corn flakes that were sugar frosted. 
There was a kangaroo with her baby in her bag in front 
of her. That's t he way a kangaroo carries her baby. 11 
"How de you think that they made the frostlne for the 
corn flakes? 11 
''r think that they rut sugar and milk together and it 
dried on the corn flalres. '' 
11 What was said about the Sugar Frosted Flakes?" 
11 A man said tha t they we re d e licious . And t hey are." 
'' What does deliciC'us mean?'' 
''They taste good. 11 
''How do you knov1 that t hey are delicious?'' 
11 ~1y mother bought a c arton because she vran t e d to try 
t hem.'' 
11 \ihat i s a c arton?'' 
"A box. A picture of t he ~angaroo was on it. I cut 
out t h e kangaroo." 
''What other cereal have you eaten?" 
I 
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11 \'iha t other cereal h a ve you eaten'?" 
"Puffed Wheat, :Puffed Rice, 1tlhea ties, and Cheerios." 
11 \"''hy do y ou e a t cereal ? " 
"It makes you strong a nd g ives you energy." 
"what is energy?" 
"It's g o p ower." 
5. ''Have you see n any commercial on television 'i n 
"Ye s , Kellogg 1 s .Shredded Whe a t. •• 
'' When did you see it'? 11 
"On the Lone Ranger, Sunday at one o'clock." 
11 \'lha t did t h e p icture s how? " 
11 It s h o'v'red t h e wheat growing arid a man told a bout it." 
"What did h e tell?" 
11 He told that shredded v.rhe a t was made from wheat a nd 
it gave you nouri s h ment and strength." 
''vlhat d i d he mean by nouri shment ? 11 
"Gives y ou enough food to g ive e n ergy." 
"What is energy?" 
"It make s you g o." 
11 \·Thy do t hey c a ll it shredded whe a t 'l " 
"It's li ke little pieces of string ." 
"vlhat does it me an to shred anything ?" 
"To cut into little parts lik e l i ttle sticks ." 
"Have you ever s e en a n y thing tha t was shredded?" 
"A bird's ne s t locks lik e it. I saw one that had 
little pieces of cloth in it." 
11 Do you ever eat Kellogg's Shredded Wheat?" 
11 I have had it for breakfast. It's cereal. It gives 
you strength." 
11 Vlhat is strength?" 
''How strong you are." 
11Are you strong?" 
"I think so. 11 
Spontaneous 
11 The Muscle Man can lift five hundred pounds because 
his muscles are strong. He eats cereal." 
6. "Did you see any commercial on television last night?" 
''Yes, I saw a cartoon about Table Talk l'ies on the 
Range Rider Program." 
11What was it about?" 
"It showed a man that said, 'Stick-'em-up!' because 
he wanted a Table Talk Pie." 
"What are cartoons'?" 
"They are some pictures that someone draws.u 
''Did anyone else say anything about the pies ?u . 
11Yes. A man said that you can buy pineapple, blue-
berry, and other kinds of pie." 
"What else did the commercial show?" 
"It showed the pies in boxes with cellophane tops." 
"What is cellophane? 11 
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"It is thin paper that looks lilte glass and you can 
s ee the pie." 
11\'/hy are the pies in boxes?" 
"so they won't get squashed." 
"Have you ever had Table Talk Pie'?" 
"Yes, my mother often buys blueberry Table Talk Fie. 
It's good." 
7. "v:hat commercial have you seen on television?._ 
"I sav1 t he program that told at;out Porn Poms and 
Junior Mints.'' 
11 Wh1 ch pr ogram was t ha t<t·n 
''It was Covtboy G-Men at one o'clock on Saturday. '1 
11What did the picture show'?' 11 
"It showed t he cowboy and he shot do'lm the boxes of 
Fom Poms and Junior Mints because he could shoot 
straight. It showe d how the candy looked, too." 
11Wha t did t he man say about the Porn F oll:r.; 7" 
ilHe said that they are round and that if you keep 
them in your mouth they rne lt. 11 
"What are the Junior Mints?" 
"They ar e soft and white inside and t as te peppermint. 
They are chocolate outside." 
"i'lhy are t hey called Junior Mints'Z" 
"Becaus e they are s mall." 
"Have you ever had Porn Poms or Junior Mints~" 
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"Yes, I bought them. I like Junior Mints better than 
the Porn Poms." 
"If you eat candy does it help you in any way'Z" 
"It gives you energy." 
"vlha t is energy?" 
11 You can go and do thine:,s . " 
11 Do you have much candy?" 
"sometimes. My mother tells me to eat it after my 
dinner because if I eat it be-fore, I won 1 t want to eat 1 
my dinner." 
8. "VIhat program have you seen on television?" 
11 I sav-1 Abbott and Costello. 11 
"What \-Tas the commer ci al't 11 
" The commercial was about Chunky. 
II 
It showed the candy II 
II 
in a paper with the \ford Chunky on it. 11 
"Do you know why the candy is called Chunky ?''' 
"It's a chunk." 
11
"vlha t is a chunk? " 
"A big piece." 
"Did anyone tell about Chunky?" 
11 The man told t hat it is chocolate with Brazil nuts 
and raisins in it. You can buy one for tvlO cents or 
five cents." 
11 Do you know \'lhere t he nuts come from?" 
''I think it is l'-1exico. 11 
---- =--== 
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11 The n ame of t he nuts tell you the country from which 
they c ame. It is far avray ." 
"Brazil.'' 
"Do you know where t hey g et t h e raisins?" 
"It's California. That's a pl a ce out v1est. 11 
11 Do you know what t h ey ca ll California ?" 
11 I t ' s a state • 11 
11 lhat are raisins?" 
11 They are svreet but I don 't know how t h ey are made. 11 
11 They are g r apes that have been d r ied." 
11 I didn 1 t knmv tha t. 11 
"Did you ever have a Chunky? 11 
11Ye s , I always buy t h e five cent one . It's big a nd 
has a silver paper on i t." 
11 How do you like t hem? 11 
11 I li k e them. They 're g ood." 
9 . 11\tiha.t commercial have you seen on television'?" 
t•r saw Tide. 11 
"Wh e n did you see it? 11 
"At news ti me after supper. I wa tche d televi s ion with 
my f a t h er • " 
"What did the p icture shov1 a b out Tide?" 
"It showed a lady washing di shes. She s a id t hat it 
washes d ishes li ke a miracle and t ha t it is better 
than any other d e t erge n t." 
--- ~--- =~~ 
11 V"lhat did the lady mean by a miracle?" 
"I think it's because it makes them so clean." 
11Wha t else did the television show about Tide?" 
11 There vras a cartoon. The clothes were washed with 
Tide and they danced on t he clothes line." 
"Why did they dance?" 
II Because Tide made them clean. S omeone sang a song 
about Tide." 
"Wha t is a cartoon? 11 
"Funny p ictures that were drawn." 
11 Do you lcnow from what Tide is made?" 
"I think "t' d " l s g un pow er. 
11 Did you ever wash with gun powder?" 
11 N o.-- -Oh! It's made trri th soap that they grind up." 
11 Have you ever used Tide?" 
uYea, I washed my hands trTi th it. 11 
uYou said tha t it was a deterge~t. What iS a deter-
gent?" 
"It's a soap powder." 
10. 11Wha t commercial have you seen on television?" 
11 I saw Coca Cola on the Kit Carson program on J\11onday 
night at six o'clock." 
11 Tell me about it." 
11 A man told ho\'T good it vTas. He shov,red a c ar,t oon 
about Coca Cola. He s aid , 'It is refreshing after a 
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long day of hard work. It cools your mouth and fresh-
ens your taste'. You can buy it in a carton of six 
bottles. 11 
11vlha t does refreshing mean 7 11 
"It makes you feel better because it cools you. 11 
"What is a carton?" 
11 A box to carry the bottles." 
11Did you ever have Coca Cola?" 
"Yes. lvly mother often bought it for us as a treat on 
a hot day." 
11 \'ihat is a treat?" 
"It's a sur prise when my mother brings home Coca Cola 
and gives it to us." 
"Do you know what freshens means'2 11 
"Makes anything fresh." 
11. "What commercial have you seen on television7 11 
"I saw Milkyway on Big Brother at noon. It's a show 
for the small fry." 
11 Vlha t 1 s the small fry?" 
11 The little kids." 
11 \'lha t did Big 'Brother tell about t he commercial '? 11 
"The man told about Milkyway and showed the chocolate 
covered candy with caramel and soft candy inside. He 
cut the candy so that you could see the inside of it.'' 
-- ;- -=-
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uWhat kind of candy is caramel?" 
"It's stretchy c a ndy." 
11Was there any part of the commercial which you liked 
best?" 
"Yes, the part that showed the sky with all the 
planets. They looked like circles." 
"Why did the picture show the planets?" 
"The Milkyway came out of space and came right toward 
you. I -t is made by the people who make the Mars 
candy.'' 
11Wha t is Mars?'' 
"It is a planet. It is in space in t h e sky." 
11 Have you ever heard of another kind of Milkyway?" 
"Yes, there are some stars in the sky called the 
Nilkyway." 
I 
II 
I· 
11 Do you know anything about the Milkyway in the sky·l" 
11My father showed it to me in the sky. It looked like l 
a lot of white with the stars. There vrere so many 
that it made it look that way. My brother has a book 
that shows the Mi~kyway and the planets. I'll ask my 
brother to let me take it to school so that you ca~ 
see it. 11 
uWhy do you think that the c a ndy was named I"ii lkyway? 11 
"I know that you put some mi lk with sugar to make 
candy. My sister made fudge. I think that they put 
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milk in Mi lkyv1 ay • '' 
11 Did you ever have Iv1ilkyway c a ndy'? 11 
11Yes. It's g ood. It costs five cents." 
12. 11 V/ha t commercial have you seen on televis ion'i 11 
"I saw Royal Pudding and Hoyal Gelatin." 
"on wha t program were t hey'# 11 
"They were on Howdy Doody on Tuesday." 
"What did the p icture s hovl"lu 
"It showed the carton t h at t he pudding was in. On 
the back of it there was a baseball player and on the 
side there was a recipe." 
11 \'Vhy was there a bas eball player on the c arton?" 
"Baseball fans could collec t t h e p ictures a nd have a 
set of the m." 
"What is a car ton?" 
"It's a box." 
11 Why was a reci pe on t he box'Z 11 
"That t e lls you how to make the pudding." 
11 Did anyone tell about the pudding or ge latin?u 
- F 
11 A man told you could have it for des sert. They have 
orang e, cherry, strawberry and other flavors. There 
are seven flavors of t he g elatin." 
"What are flavors? 11 
"How they t as te." 
5 
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11 \'lhat about the pudding'?" 
"That is different from t h e gelatin. I don't know 
the flavors." 
I 
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"Did you ever eat Royal l'udding or Royal Gelatin ? " 
"I often have Royal Gelatin for dessert. I like t h e 
strawberry and cherry. When my mother makes it, it 
gets hard and looks li ke jelly." 
"What do you mean by dessert?" 
ui eat it after my meat and vege tables. It's anythlng 11 
sweet like cake or p ie." 
13. "What commercial have you seen on television?" 
"I saw S unbeam Bread on the Ho palong Cassidy Show on 
Friday night. 11 
"Tell me about it." 
"It showed t h e little girl on t h e outside of the 
paper tha t t h e bread is wrapped in." 
11Wha t kind of a little g irl did it show't" 
11 She vms strong and heal t hy ." 
11 lfil'ly did it sho\'I her?" 
"If you eat Sunbeam Bread it makes you healthy like 
t h e little girl." 
"'Wna t d oes healthy mean?" 
"You don't get sick." 
"You look as t hough you eat healthy food." 
---- T~ 
14. 
11 1 e a tSunbeam Bread all the time. I like it be s t." 
''Who told a bout the c ommer cial'.? " 
11 A man advertised it." 
n~ihat commercial have you seen on television'?" 
"I saw the dummy g ive a man a loaf of Bond Bre ad. II 
"on vlha t program did you se e it?" 
"on Hopalong Cassidy on Saturday a t eleven o'clock . " 
"Did anyone talk about Bond Bread?" 
"Yes, the dummy said, 'For he a lthy body use Bond Bread 
every day ' • " 
111dh a t ls a h ealthy body?n 
"You are strong and not s i c k .n 
11 \'/ha t else h appened 1" 
"on the s ame show t h? man advertis ed Chic~en of t he 
Sea . 11 
11\'lha t is t hat?" 
"It's tuna fl"sh. Y k d d i h · th ou can rna e g oo s an w c e s w1 
it and Bond Bread." 
"How d o you buy Chicken of' the Sea? 11 
"It's in a can. The man on t e l e vis i on shov1ed it. 
It s ays 'Chicken of t he Sea' on i t." 
15. 11Wh a t commercial h ave you seen on television'?" 
"I went over t o John's house on Saturday a t one 
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o'clock and saw the Lone Hang er Shovl that showed 
Cheerios. 11 
"What are Cheerios?" 
''They are little round things I'Ti th a hole in t h em. 
They look like doughnuts but they're cereal.'' 
11 Do you cook the cereal?" 
"No, you eat it the way it comes in the packag e." 
uWhat part of the commercial did you li ke'? 11 
''I li ked the part when t h e little boy lasa oed the 
cow." 
"How did he do it?" 
" W'ell, the little boy ate Cheerios a nd the picture 
showed a Cheerio in his arm for a muscle. The 
Cheerios made him so strong t ha t \vh en h e t hrew t h e 
rope he caught t h e c ow." 
"Was he a real boy?" 
"No, it was a c a rtoon. It didn't look real. Someone 
drew the picture." 
"Have you eve r eaten Cheerios?" 
"S ome nig hts I h a ve them for supper." 
''Wh y do you eat them?" 
11 1 li ke them wi th milk . lvly mother ,.,ants me to be 
strong. 11 
"From what are they made?" 
"I think from oats." 
16. 11What commercial have you seen on television?" 
11 I saw Gabby Hayes when he told about Iuffed \'fhea t. 11 
11 When did you see it 'Z '' 
11His program was on Wednesday at five o'clock ." 
''What is l?uffed Wheat?" 
"It's cereal." 
''What did Gabby Hayes do' i' 
uHe took the kernels of vrhea t from a big bag and put 
them into a cannon. They popped out and were Fuf'fed 
Wheat. They snap, crack, and pop. 11 
''Is that the way to make Puffed Wheat'" 
11 No.'' 
''How do you think it is ¥lade?" 
''I think the ke:cne ls are put in to a rna chine .. 11 
11 \ihat happens to the m? 11 
"Gabby Hayes said tha t they pop . 11 
''Have you ever popped corn ? " 
11What happened to t he kernels of corn?" 
''They got hot and popped. 11 
11What do you think they would h a ve to do with the 
wheat kernels?" 
''They would have to make them hot in the machine. tt 
11What are kernels?" 
"The seeds." 
11 Did Gabby Hayes say anything about the Puffed Wheat?" 
11 He said that they were dele ctable." 
" What did he mean?" 
"They ,.rere delicious.'' 
"What does delici ous mean?" 
"It tastes good." 
11 Do you ever have :Puffed Wheat'?" I 
"That's the best cereal I like. I have it every II 
morning for breakfas t. It makes me strong." 
17. "What commercial have you seen on television'?" 
''I saw TV Time Pop Corn on Big Brother this noon at 
about twelve." 
"You didn't see that commercial this noon. It was 
about Milkyway. 11 
11 0h, that's right~ It was yesterday noon. One day 
Big Brother tells about Mil kyway a nd the next day he 
tells about TV Time Pop Corn." 
"Tell me about TV Time fop Corn." 
11 Big Brother showed the bag with pop corn in one side 
of it and something tha t looked like butter in the 
other side. It's k ind of oil with salt in it.'' 
''Do you know from what the oil is made?" 
"No.'' 
11 Did the man do anything else?l' 
6 
"Yes. He made the po p corn. He put oil in a pan 
on top of the stove and the oil me lted. Then he put 
in t h e p op corn. When it began to pop, he shook it 
until all of it popped." 
11 \'ihat did he tell about it ? " 
"A child can make it and it makes three quarts.'' 
"How much are three quarts "i 11 
"It filled the pan." 
(With hands child showed the size.) 
"Have you ever tried TV Time Pop Corn'?'' 
"Yes, my mother bought it for a treat for us last 
night. That's how I know it is oil in the bag. It's 
easy to make.'' 
"What do you mec;m by a treat'2'1 
"We don't have it only once in a while." 
18. 11 'i'fhat commercial have y ou seen on television'?" 
"I saw Chunky c a ndy." 
11Wha t program was tha t '2 '' 
"It was Abbott and Costello on Monday night." 
11Did anyone tell about Chunky candy?" 
"A man said that they are chocolate and have nuts 
and raisins in them. They have a nice flavor. The 
Chunkys are wrapped in paper and they are like little 
square pieces. '1 
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''What do y ou mean by flavor? 11 
11 The taste of it is chocolate. 11 
11 Why do t h ey call them Chunky?" 
11 They are chunks of chocola te. 11 
11 Wha t are chunks?" 
11 Big p ieces of' anything. There are chunk s of wood.'' 
"Did you eve r have a Chunky?" 
"Yes, they cos t a nicke l. One day I had a di me and 
bough t two of t h em. 11 
"You must like them. 11 
''Yes, my mother said tha t they are the best · for ycu." 
11Why are they good for you?" 
"The nuts and the raisins make you strong a nd you 
can do things. 11 
19. 11What commerci a l h a ve you seen on television? '' 
11 I saw Ovaltine. It's a drink t ha t's good for you." 
"What program was it?n 
"It was Captain Midnight on Sa t urday morning at 
eleven o'clock .n 
11Was it a c a rtoon1" 
" No, real peo ple were talking." 
'
1Wha t is a c artoon ? 11 
"It's funny p ictures tha t people draw." 
11\iha t were t h e people talking about during the 
commercial?" 
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''It was about Jimmy who wasn't doing g ood work in 
school. After the teacher talked with his mother, 
she bought Ovaltine. Jimmy drank it and after a while 
his marks were better in s chool. The Ovaltine gave 
him energy and strength. He could ride his bike f a st, 
too." 
''What do you mean by strength?" 
"That's how strong y ou are." 
"~vha t i s e nergy?" 
''It's go power." 
11 Did anyone sing on t h e c ommercial ? " 
"No, they just talked." 
"How do y ou buy Ovaltine'S" 
''In a jar. u 
"Do you j ust drink it?11 
"You heat some milk and put in about t hree s poonfuls. 
You stir i t and it dissolve s ." 
"What d i ssolves?" 
11 The little parts tha t are the Ova ltine." 
"What are t h e l i ttle parts7 11 
"Little crysta ls o f ch oc o l a te and some oth er t h ing s 
t hat I d on 't k n ow." 
11 \Vh a t d o y ou mean by dissolve?'' 
11 The little thing s soften u p and fall a part and dis-
app ear in t h e milk." 
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"Do you know of anything els e tha t dissolves'Z" 
~Salt a nd sugar." 
11\'lhat kind of a drink vrould you call Ovaltine'?" 
"A refre s hing drink. It makes you feel good. Vvhen 
my father has a headache, he takes Ovaltine." 
20. 11 \'v'hat commercial have you seen on television?" 
''I saw vfelch's Homog enized Tomato Juice." 
"When was tha t program?" 
11 It was Pleasure Play House at six o'clock on Sunday. '1 
"Why was it called pleasure?" 
11 I t' s enjoyment.'' 
" What happened on the commercial ~ " . 
".A lady showed how the toma to juice was made." 
"How did she do it?" 
uShe cut a red ripe tomato in halves to show how 
fresh it was because th~t is the kind that is u s ed in 
Welch's Homogenized Toma to Juice. She put the tomato 
into a squeezer to ge t all the juice from it like you 
d.o an orange." 
"What does homogenized mean?" 
"I don't know." 
"Have you ever heard tha t word before'?" 
"Yes, my mother buys homog enized milk.u 
"Is it different from any other milk'2u 
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11 It is different. You don't s ee t he cream on the 
top like the other milk." 
11Where is the cream1 11 
"I think it's mixed in the milk." 
11 \vhen the lady squeezed t h e tomato, what mixed with 
the juice?u 
"The thick part." 
"Then wha t do you think tha t homog enized tomato juice 
means?" 
11 The thick part of the toma to is squeezed in vl i th the 
juice and is mixed with it." 
"Have you ever had tomato juice?" 
11Yes, but not Welch's Homog enized Tomato Juice." 
11What good is tomato juice1 11 
11 It g ives you g ood blood, vitamins, minerals, and 
g ood teeth. '' 
21. ''What commercia l have you seen on television?" 
11 I saw M and M c andy." 
''What program '\vas it? 11 
''Mr. Weatherduck on Saturday at 1•30." 
"Tell me about M and M c andy." 
"A man showed the little pieces of candy with M on 
them. They have a g ood flavor of chocolate. There 
were puppets on the show. They sang, 
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'The chocolate treat 
That's neat to eat. 111 
"what did he mean~" 
"They're small and won't melt in your hand because 
ther e is like a shell on it. It's candy thouv~. The 
chocolate is inside and it doesn't get on your hands. 
When you eat them they are a treat." 
11What is a treat?" 
11Something that is good and you don't have it all the 
time." 
"vfhy did he say that they 1t1ere neat to eat'?" 
"You don't get the chocolate all over you because it's 
inside.'' 
"Did Mr. Weatherduc k tell you anything else?" 
"Yes, you can get a small or a large pack." 
"What is a pack?" 
"A bag. You can buy one for five cents. The big bags 
cost more." 
"Do you know anything else about the candy1 11 
''The colors are different, some are yellow, green, 
brown, and other colors. The chocolate is inside." 
"Do you think chocolate is g ood for you?" 
"Yes." 
"vlhy -z" 
"It gives you energy." 
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22. 
"What is energy?" 
'
1I t 1 s your go power to do work." 
11What commercial have you seen on television?" 
I 
I 
"I saw Blue Bonnet Margarine on Howdy Doody on :tvionday lj 
at 5:30. '' 
"What is margarine?" 
11 It is something like butter that you put on bread." 
"Is it butter'lu 
11 No, it 1 s not made from cov1 1 s milk. It 1 s ma.de from 
something else." 
"Do you know how butter is made? 11 
uYes, we made it in kindergarten. 11 
uHow did you do it?" 
"The teacher put some cream in a dish and she let me 
use an egg-beater. I turned it a long time and it got 
thick. Then it was butter.u 
"Do you know any other name for margarine'l" 
"Oleo." 
"Do you know any word that begins like oleo'?" 
''Is it oil ? 11 
11Yes, margarine is made with the oil of vegetables. '1 
11 Did the commercial show or tell anything else•t" 
"It told about a contest of circus pictures to color. 
There are one hundred puzzles." 
I 
I 
I 
.I 
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uWhat is a contest?" 
"It's a kind of game." 
"Have you used Blue Bonnet ]llargarine? 11 
11Yes, I used it on my bread. Ivly mother often bought 
it." 
23. "What commerci-al have you seen on television?" 
it Before Arthur Godfrey's show I saw White Rain 
Shampoo." 
"What is that?u 
11You use it to wash your hair. It 1 s good cream." . 
"Did the television shovr anything else'Z 11 
"A little girl with a raincoat and an umbrella sang 
a song about White Rain Shampoo and she danced. You 
could see drops of rain falling down." 
'' vlhy did they show the raindrops? .. 
11\'lhen you use the bottle of shampoo, it comes out like 
drops of rain. 11 
"Do you know the song that the little girl sang7 11 
"No." 
24. "What commercial have you seen on television? .. 
"Hinds Hand Lotion. It's a cream." 
"What program advertised it? 11 
11 The Big Payoff on Sunday night." 
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"Was the commercial a c a rtoon·i 11 
ttN o, a lady told about it." 
11 Do you know what a cartoon is?" 
11 Yes, it's a p icture tha t someone draws. I've seen 
t h em on other shows." 
"What did the l ady tell about the hand lotion?" 
"She said that it makes your hands real soft li ke 
baby hands." 
"When would lyou use the lotion?" 
11
'tlhen your hands are rough it will make them smooth." 
"Do you know what it is made from? 11 
"Maybe soap but soap won't make your hands soft. Oil 
might be in it. But they c a ll it a cream." 
"What made you think that oil might be in it'l 11 
"vi ell, the y put oil on babies and their skin is soft. 11 
"Have you use d hand loticn•i' " 
"Once my mother had sc::ue and I used it on my hands. 11 
25. uWha t commercial hs.ve you seen on television?t1 
"I saw Fab. It's a soap powder. 11 
"on which program did you see it'?" 
"on Strike It Rich on Wednesday night at nine o'clock." 
"You were u p late." 
11 I only saw a little of the program beca use my mother 
made me g o to bed." 
11Vihat happened on the program":" 
11 The announcer gave the people on the program a box 
of Fab. He told them to use it. 11 
11How would they use it'2 11 
11 To wash clothes. He said that it gets the clothes 
so white and makes them smell so sweet. 11 
11 Does your mother use Fab'i1·11 
11
.She used it all the time now to '\'rash the clothes. 
She likes it better than any other soap powder that 
she has tried. She t h inks it's wonderful because it 
makes our clothes white. 11 
"What do you mean by wonderful ? 11 
11 It's great.'' 
26. 11 What commercial have you seen on television7 11 
11 I saw Cheer." 
11Which program was that ? " 
"It was :Paul Winchell's Bhow at six o'clock on Friday 
t 
" 
nigh . 
"What did you find out about Cheer?" 
11 The television shN!ed someone putting Cheer into 
water to wash dishes and it made lots of fluffy 
bubbles. It showed the dishes under the we"ter and the 
food was gone from t he d ishes. There was glass in the 
front of the sink so tha t y ou could see the water and 
the dishes." 
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"Did anyone tell you anything about Cheer'?" 
"Yes, the man s a id tha t it wa s blue soap powder and 
it was magic. 11 
"Why did he say it was magic?" 
"r think it's mag ic becaus e it is blue but it makes 
white suds." 
"What does magic mean?" 
"To change from one thing to a nother. S ometimes it 
means to make a thing disappear or come back ." 
"Did any t h ing disappear when t h e dishes. were put into 
the fluffy bubbles?" 
' 
"Yes, the f ood and the grease from the dishes. 
Maybe that's why it's magic." 
11\'las there singing on the commercial?" 
11 No, but a loud voice said, 'Blue Magic' many times." 
11 Have you tried Cheer at your house?" 
nNot yet." 
27. ttWhat commercial have you seen on television4n 
''I saw Scott Tissue and Scott Towels.'' 
"When did you see tha t commercial?" 
11 You kno'ltT the day tha_t I stayed out of school, well 
I looked at Ding Dong School at ten o'clock~" 
nWha t happened dur ing the commerci a l?" 
11 The man showed tha t you could put the tow~ls into 
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the water and handling them wouldn't tear them even 
though they were paper and were in the water ... 
1~\'lny didn't they tear?" 
''They're strong . That 1 s the way they make them. 11 
''Did the man sho\'T anything else?" 
"Yes, S cott Tissues. 11 
11 What are they'l 11 
11You can use them for handkerchiefs." 
11 From what are they made'? 11 
11 From paper. 11 
11\'lhy do they call them tissues7 11 
11 Tbey are thin paper." 
"Have you used Scott Tissues or Scott Towels'l" 
''My mother always has a box of Scott Tissues at home 
but she never bought Scott Towels tha t you can use in 
water. 11 
28. 11Vlhat commercial have you seen o;n television? 11 
''Doublemint Chewing Gum. 11 
"on what program was i t'? 11 
''on Gene Autry on fulonday night. 11 
11vlha t happened on the commercial '2'1 
"A man took the gum out of his pocket and showed it 
to everyone. He told tha t it is good after dinner for 
your breath." 
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11 How is it good for your breath7" 
11It makes your breath smell nice and clean." 
11What does double mean?" 
11When there is something with two parts to it. 11 
11What do you mean two parts?" 
11You have some and then you get that much again." 
11 Do you know what mint is?" 
11 The taste of it." 
11 Have you ever had anything else that tasted mint?" 
11 Some pink and white candy." 
"Do you know where they get the mint to make the gum 
taste like that?" 
"No." 
"It's a plant that grows. The leaves smell and taste 
mint." 
11 Oh , I know 'that plant. When I 1 i ved on the farm 
there was some growing near my house. I often tasted 
the leaves." 
11Why did the man ca ll the gum double mint'Z 11 
11 It has the flavor of more of the taste of mint. 11 
29. "What commercial have you seen on television? 11 
11 I saw Hallmark Cards on the Hall of Fame program on 
Sunday at five o'cloclt. 11 
11What did you find out about Hallmark Cards?" 
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uYou can get them for every occasion." 
"Wh a t's an occ a sion'?" 
"Li ke a birth d ay or a holiday." 
" . " \'/hat did the commercia l show'? 
"It shov1ed some cards with a s ign above them tha t 
told the kind you c ould get. They h a ve t h em for a 
person sick in the hos p ital and every d a y c ards. At 
times they have s pecial cards used to hold candy. You 
can use them for decorations . You put t h em on a shelf 
and they make it look nice. You c an tell Hallmark 
Cards by a king 1 s crown at t h e end. '1 
"Have you ever had a Hallmark Card?" 
11 1 really h a ven't had one myself but my mother h as 
bought them and we h a ve sent t hem on bir t hdays a nd 
holidays to my grandfa t h er and grandmother." 
"What holidays have y ou s ent cards?" 
11 0h, · Thanksg iving and Chri s t mas." 
30. "What commercial have you seen on television?" 
"I saw Wheaties." 
11 When did you see t h at program? " 
"It was on Wedne sday at 6~30 on t h e Lone Ranger." 
"What did you find out a bout Wheat i es7 11 
nit is the breakfast of cha mpions. The box always 
has a pictur e of a bas eba ll player on it becaus e h e is 
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a champion." 
11What is a champion?" 
1
'He is the one who makes home runs and hits the ball, 
too." 
"Why is a baseball player on the box of Wheaties'?" 
"He eats Wheaties. They give him good muscles and 
strong bones to bat the ball. Wheaties give him good 
dark red blood. n 
"From what are the Wheaties made'2 11 
nFrom the kernels of whea£. 11 
11What are the kernels?tt 
11 The seeds of the wheat." 
"Is there anything else that the commercial told -z·" 
11 That is all I remember." 
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The follm'ling classification was made from thes e 
·· interviews: 
Candy No. I'roducts 
2 Chunky 
1 ~! and M 
1 Milkyway 
1 Pompoms and Junior Mints 
Cereals and Bakery Goods 1 Bond Bread 
2 Cheerios 
1 Fuffed Wheat 
1 Royal Pudding and Gelatin 
1 Shredded Wheat 
1 Sugar Frosties 
1 Sunbeam Bread 
1 Table Talk F ie 
1 Wheaties 
Cleansers 1 Cheer 
1 Fab 
1 Tide 
Creams---Food and Toilet 1 Blue Bonnet Mar garine 
1 Colgate Denta l Cre am 
1 Hinds Hand Lotion 
1 Sealtest Ice Cream 
1 White Rain Shampoo 
- ---="'-='"---'=- =-* ===----
Refreshing Drink s No. :Products 
1 Coca Cola 
1 Oval tine 
1 Welch's Homogenized Tomato 
Juice 
Others 1 Doublemint Chewing Gum 
1 Hallmark Card s 
1 S cott Towels and Tissues 
1 TV Time f op Corn 
A further study of t h e concepts acquired 1-ras made by 
having each child picture five of the classified commercials. 
The sixth cla ssification "Others" was discarded because of 
various products . 
I 
The children were given a p iece of dravri ng paper, nine by ' 
twelve,and some crayons. 
'
1ifuen I talked with you the other day, all of you told me 
about some commercia l which you had seen on television. Use 
your pape r and cray ons to make a picture about a candy program 
which you have se en on television. Be sure to make your pic-
ture tell a story. You may tell me your story l a ter. You may 
begin now." 
The children wor ked·on t he ir pictures for fifteen minutes. 
At the end of tba t ti me the illustrations were collected. 
During the follo'Vring t hree days, a period in the morning 
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and one in the afternoon was s pent by h a ving e a ch child tell 
t h e story of his p icture to the writer. Each ch ild was given 
his illustration with the direction, 
"Tell me the story of your commer cia l." 
No questions vrere asked. 
A recording was made on the baclc of the picture by the 
vrriter. The telling of the story and the recording took about 
ten minutes. The writer noted the vocabulary which was not 
explanatory. Later a period was spent for the individual to 
explain the use of the word. 
A copy of t he recording of an individual illustration 
from a candy commercial follow·s: 
11 Abbott and Costello are talking toge ther. One as ks the 
question, 
'Do you know how Chunky go t its thick shape?' 
'No.' 
'It 1 s a chunk. You may li lm to sink your t s eth into milk 
ch ocolate, Brazil nuts, and sun ri pened rai s ins.' 
The shape of them are square but t h e sides have a slant. 
'' They are silver wrapped but I had to use y ellow to show them 
in the picture. 
Abbott and Costello are beside a counter. They have some 
Chunky boxes on top to advertise t hem. Costello takes a few 
Chunkys out of the box. Abbo tt asked him why he didn't give 
some to his pal. He gave him one to eat." 
-·--:- r-
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Examples of the other classified commercials, cereals 
and bakery goods, cleansers, creams, and refreshing drink s 
which were conducted by following t h e same procedure may be 
• found in the appendix. 
The illustrated commercials were classified by the vrri ter, 
5iving t h e number of children and the product about which each 
told his story, for the pur pose of obtaining the concep ts and 
vocabulary. 
The following classification "'1as made from these pictures: 
Candy No . Products 
4 Chunky 
2 Good and Plenty 
2 Jujyfrui t 
10 ~iilkyway 
12 'fompoms and Junior Mints 
Cereals a nd Bakery Goods 8 Cheer los 
2 Kix 
8 Puffed Wheat 
2 Rice Crispies 
1 Shredded Wheat 
2 Sugar Crisps 
2 Sug ar Jets 
2 Table Talk Pie 
-~ .....=----=-----
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Cerea ls and Bakery Goods 
Clean sers 
Creams---Food and Toilet 
Refreshing Drink s 
- --~ 
No. Products 
1 Tip Top Bread 
1 Wheaties 
1 Wonder Bread 
7 Cheer 
8 Fab 
1 Joy 
1 Lux Liquid Detergent 
4 Oxydol 
9 Tide 
1 Cold Cream 
16 Colga te Dental Cream 
2 Hinds Hand Lotion 
9 S e a lte s t Ice Cre am 
2 Whi te Rain Shampoo 
2 Bosco 
20 Coca Cola 
6 Ovaltine 
2 Welch's Homogenized Tomato 
Juice 
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The following concepts were expressed both in the inter-
view and picture; 
Milk chocolate candy, nuts, and raisins give you energy. 
Some candy have chocolate or licorice flavor. 
Planets are in space. 
Cereals give energy and make strong muscles. 
Good bones, teeth, and red blood are made by eating cereal. 
Muscle s must be strong to lift heavy weights. 
Some cereals have been cooked vThen they are bought. 
The kernels of corn, oats, rice, and wheat are used to 
,. make different kinds of cereal. 
Some cereals are sugar coated. 
The wrapper keeps the germs from getting on the bread. 
Pies are sold in boxes with cellophane tops so tha t you 
can see the pies. 
A soap powder makes speedy suds. 
When you wash clothes or dishes with soap powder, it takes 
away the grease and dirt. 
Colgate Dental Cream cleans yow~ breath while it cleans 
your teeth. 
Brushing the teeth with Colg ate Dental Cream helps to keep 
them from decaying. 
Hand lotion makes your hands soft li ke baby hands. 
The cream and milk in Sealtest Ice Cream help to make 
you healthy. 
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A refreshing drink of Coca Cola makes you feel cool afte r 
a long day of h a rd work. 
Six bottles ar e in a c arton of Coca Cola. 
Ovaltine gives strength _and ~nergy. 
Ovaltine will dissolve in hot milk. 
Tomato juice help s to make good health, teeth, and blood. 
Vitamins and minerals are in tomato juice. 
Ripe tomatoes are used to make Welch's Homog enized Tomato 
Juice. 
A machine is used to cut t h e tomatoes and squeeze the 
juice from them. 
These conce pts came only in t h e interview~ 
Candy gives you energy. 
Candy should be eaten after and not before dinner • 
.Some c andy like Pompoms wilL melt in your mouth. 
Chunks of chocolate a r e wrap ped in silver paper. 
Two Chunkys may be bough t for a dime. 
M and M candy i s a treat. 
Hard c andy like a shell kee p s the chocolate inside from 
getting on your hands. 
You may buy a pack of M and M c andy for five cents. 
Some stars in the sky are c a lled the Milkyway. 
~luscles are attached to the bones to make the arms move. 
Shredded Whe a t gives you nourishment. 
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A kangaroo carries her baby in a bag in the front part of 
her body. 
Wheaties are the breakfast food of champions. 
Champion baseball players make many home runs. 
Children eat bread to make a healthy body. 
Chi cken of the Sea Tuna Fish and Bond Bread made good 
sandvl iches. 
You buy Chicken of the S ea Tuna Fish in a can. 
On the can is the s pecial name of the tuna fish. 
:Pudding is used for dessert. 
A recipe is on t he side of t h e carton of Royal Pudding. 
There are seven flavors of Royal Gelatin. 
When you make Royal Gelatin for dessert it looks li k e 
jelly. 
I 
Baseball fans may collect a se t of pictures from the Royal 
Pudding cartons. 
Cartons keep t h e p i e s f rom being upset. 
Cheer, Fab, and Tide wash dishe s and malce clothe s clean 
a n d white. 
Cheer is blue soap povrder but makes white suds. 
Fab makes clothes smell sweet when you wash with it. 
Blue Bonnet Margarine i s not made vTi th cow 's milk. 
Margarine is us e d lik e butter on your bread. 
One conte s t has a hundred p ictures to color. 
The dentist examines the tee th of children to find if t h e 
new teeth are coming thr ough. 
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Rough hands may be made smooth by using Hinds Hand Lotion. 
Sealtest Ice Cream is made from fresh rich cream and milk . 
Ice cream is a treat when you have it at s pecial times. 
Cottage cheese is made from milk. 
Foods made from milk make g ood teeth. 
When you use White Rain Shampoo it comes out of the bottle 
li k e little drops of rain. 
Coca Cola is a treat on a hot d ay because it cools your 
mouth. 
Salt and sugar will dissolve in milk. 
The cream is mixed with the milk for homogenize milk. 
Doublemint Chewing Gum makes your breath smell clean. 
Hallmark Cards may be used for every occasion. 
Hallmark Cards may be used for a decoration. 
You can tell Hallmark Cards by a king's crown on the back. 
Scott Tov1els a:r·e strong and won't tear in handling them in 
water. 
S cott Tissues are used as handkerchiefs. 
You should put some kind of oil in the pan to keep the p op-
corn from burning. 
Shake the popcorn a few times while it is p opping. 
These concepts came only in telling of the picture. 
Candy is advertised on the boxes and wrappers. 
Chocolate bars may be bought in a pack of six or a dozen. 
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Milkyway candy is advertised by show·ing the sky and 
planets. 
A ma chine cuts the wheat in t he fie ld. 
On cereal boxes it tells from wha t the cereal is made. 
Toasted oats and whe a t are used f er t h e Kix cereal. 
Bread has protein and iron to help you grow big and strong. 
Bread makes strong muscles s o tha t you c an lift heavy 
thing s. 
There are vitamins in bread. 
Vitamins help you to grow and mak e you healthy. 
Blue Cheer makes clo the s so vrhi te t bat y ou don 1 t need 
blea ch or blueing. 
The announcer advertised t h e soap powder by s pelling 
T-I-D-E. 
Joy makes much suds f or washing g reasy dish es. 
The new ingredien t Gardol fights tooth decay. 
The Bealtest Company sells many products. 
Sealte s t Ice Cream is sold in gallon and s mall pint boxes. 
Cottage cheese may be spread on bread for s a ndwiches. 
·se a ltes t advertises the products by a sig n in store s. 
White Rain S hampoo cleans your hair and make s it look 
smooth. 
You put three teaspoon fuls of Ovaltine in a cup of hot 
milk for a refre s hing drink . 
Ovaltine builds u p t he body. 
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The chocolate syrup Bos co makes a refreshing drink in hot 
or cold milk. 
Bosco gives you vitamin D and iron to make red blood and 
streng th. 
Welch's Homogenized Tomato Juice is bought in bottles . 
Coca Cola, Ovaltlne, Bos co, and We lch's Tomato Juice are 
delicious drinks. 
The following vocabulary was used both in the interview 
and picture; 
announcer healthy 
caramel homogenized 
carton junior 
cartoon kernels 
cellophane lotion 
chunlm magic 
chunky Mars 
decay muscles 
dental cream planets 
detergent refreshing 
dissolves shamp oo 
energy wrapped 
flav or-s-ed wra pper 
9 
This vocabulary was used only in interview. 
attached dlsapJ;:ear 
California double 
champion examined 
commercials flakes 
contest freshens 
crystals frosted 
decoration margarine 
delectable M;ilkyway 
dessert nourishment 
This vocabulary was used only in picture . 
approaching crunchy 
audience dazzling 
bact13ria destroys 
bleaching fountain 
carnival favorite 
case freezer 
cavity Gar dol 
champions germs 
ch emicals granulated 
coated granules 
cools guests 
cork helicopter 
crackle ingredients 
occasion 
pep 
p leasure 
recipe 
shred 
strength 
tissue 
wonderful 
introduce-s-d 
jung le 
liquid 
medium 
mild 
minerals 
nougat 
nylon 
pack 
patties 
product-s 
propeller 
proteins 
- --=- -=- 1 
91_ 
refreshens scooped trapeze 
refreshments serve tube 
refrigerator sorts unload 
restauran t s parlcle unexpecte d 
ripened stagecoa ch vanilla 
Saturn strong box vitamins 
temperature 
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CHAPTER III 
ANALYSIS OF DATA 
The data was analyzed to discover: 
1. The concepts acquired fro m vievring commercials 
on television. 
2. The meaningful vocabulary used by the boys and 
girls. 
From t he thirty children interviewed, s eventy-three con-
cepts were g iven with clear and correct under s t anding s. 
Twenty-one children interviewed obtained the concep ts from 
the pr oducts being explained and shovm by real people. Seven 
of them told of cartoons which gave t hem their concepts. T\'ro 
childr en acquired their conc~pts from puppet shoi'rs. 
TvTenty-ei ght different commercials were named by the in-
dividuals with a repeat of two products . 
The commercials chosen by the children shovred the follow-
·I ing: 
Nineteen had used the product 
Tvlo had never used the product 
Nine made no comment as to their use of the product 
-=----- - ~ -"'--- --~--
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Table II shows the total number of concepts expressed in 
interview. 
TABLE II 
TOTAL NUl•lBER OF CONCEPTB EXPRESSED IN INTERVIE\'l 
Number Classification 
12 Candy 
23 Cereals and Bakery Goods 
5 Cleansers 
14 Creams 
11 ctefreshing Drinks 
8 Others 
.Seventy-three concepts we re recorded from t he six classi-
fied commercials. Twelve related to candy, twenty-three to 
cereals and bakery goods, five to cleansers, fourteen to creams, 
eleven to refreshing drinks, and eight others to various pro-
ducts. 
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From the children ' s illustrate d commercials fifty concept s 
were expressed vli th clear and correct understandings . These 
concepts were obtaine·d from cartoons, puppet shov1s, and expl ana-
tions of products by real people. 
Thirty-one different commercials were pictured by the in-
dividuals . The c oncepts were expressed about the particul ar 
pictures , the incidences leading up to the pic t ures, and the 
conclusions of t he commercials . 
Table III shows the total number of conc epts expressed in 
picture. 
TABLE III 
TOTAL NUMBER OF CONCEPTS EXFl~~SBED I N PICTURE 
Number Classification 
6 Candy 
15 Cereals and Bakery Goods 
5 Cleansers 
10 Creams 
14 Refreshing Drinks 
Fifty concepts v-re r e recorded from the five classified 
· commercials . Six rela ted to candy, fifteen to cereals and 
bakery goods, five to cleansers, ten to creams, and fourteen 
t o refreshing drinks . 
Some of the concepts were expressed both in the interview 
and the picture, others only in the interview, and others only 
in the pi ctm'e. 
Table IV shovm the number of concepts expressed both in 
interview and picture. 
TABLE IV 
NUMBER CF CONCEI'TS IN BOTH INTERVIE\'l Al\fD PI CTURE 
Number Classification 
3 Candy 
8 Cerea ls and Bakery Goods 
2 Cleans ers 
4 Creams 
8 Refreshing Drinks 
Tvrenty-fi ve c oncepts were ex pressed both in the intervie>"r 
and p icture. Three rela ted t o c andy, eight to cereals and 
· bakery goods, two to cleansers, four to creams, and five to 
"refreshing drinks. 
- ---~ -~--=-
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Table V shows the number of concepts expressed only in 
interview. 
TABLE V 
NUMBER OF CCNCEPTS O~LY IN I NTERVIEW 
Number Classification 
a Candy 
./ 
15 Cereals and Bak ery Goods 
3 Cle ansers 
10 Creams 
3 Refreshing Drink s 
8 Others 
Forty-eight conce p ts were ex pressed only in interviev-r. 
Nine related to candy, fifteen to cereals and bakery goods, 
three to cleansers, ten to creams, three to refreshing drinks, 
and eigpt to various products. 
_, 
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Table VI shows the number of concepts expressed only in 
picture. 
TABLE VI 
NUMBER CF CONCEPTS ONLY IN PICTURE 
Number 
3 
7 
3 
6 
6 
Classification 
Candy 
Cereals and Bakery Goods 
Cleansers 
Creams 
Refreshing Drinks 
Twenty-five concepts were expressed in picture. Three 
,' related to c andy, seven to cereals and bakery goods, three to 
cleansers, six to creams, and six to refreshing drinks. 
I 
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A meaningful vocabulary of one hundred ten words was 
recorded 11ri th frequencies of from one to forty-three. Fifty-one 
,
1 
words had a frequency of two or more occurence. 
The vocabulary ranged from grade two through eight with 
, thirty-one vTOrds ungraded when checked with Rinsland1 vocabu-
lary. 
The vocabulary showed the following use: 
Total of fifty-two words in interview 
Total of eighty-three words in picture 
Twenty-six words both in interview and picture 
Twenty-six words only in interview 
Fifty-eight words only in picture 
' 1. Henry D. Rinsland, A Basic Vocabulary of Elementary School 
Children, New York, The Macmillan Co., 1945. 
---r--· --~ __ ..: ..:=::.. - -=-- --~~--=---= ---===.===-
98 
Table VII shows the vocabulary 'VTi th frequency and grade 
level. 
Word Fre-
quency 
announcer 2 
approaching 1 
attached 1 
audience 1 
; bacteria 1 
bleaching 2 
California 1 
caramel 5 
carnival 1 
carton 4 
cartoon 43 
case 5 
,, cavity 1 
cellophane 3 
, champion 1 
' champions 1 
chemicals 1 
-r ---- -
TABLE VII 
VOCABULAH.Y LIST 
Grade Word 
4 chunks 
3 chunky 
3 coated 
4 commercials 
5 contest 
cools 
cork 
crackle 
2 crunchy 
crystals 
3 dazzling 
2 decay 
4 decoration 
delectable 
3 dental cream 
7 dessert 
7 destroys 
-....::...... ..=.:::::....=-
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Fre- Grade 
quency 
6 4 
5 
4 3 
4 5 
1 3 
3 4 
1 3 
2 3 
1 
1 5 
1 
12 4 
1 5 
1 
16 
1 3 
1 6 
-
1 CO 
\'lord Fre- Grade \'l ord Fre - Grade 
quency quency 
detergent 5 jungle 1 
I disappear 1 7 junior 2 3 
dissolves 3 7 kernels 8 6 
double 1 2 li quid 1 4 
energy 18 2 lotion 3 
examines 1 5 magic 5 2 
favor i te 1 2 margarine 1 
flavor-s-ed 13 6 Mars 2 
flakes 1 2 medium 1 3 
fount a in 1 3 mild 2 3 
freezer 2 3 Milkyway 1 
freshens 1 minerals 1 5 
frosted 1 . muscles 12 5 
Gardol 6 noug at 1 
g erms 1 3 nourishment 1 
gr anulated 1 nylon 1 
granules 1 occasion 1 6 
guests 1 3 pack 2 2 
healthy 8 2 patties 1 
helicopter 2 pep 1 3 
homogenized 3 planets 7 4 
ingredients 2 pleasure 1 3 
introduce-s-d 4 5 product-s 4 3 
..,. 
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Word Fre- Grade \'lord Fre- Grade 
quency quency 
1 propeller 2 3 sparkle 2 6 
proteins 2 7 stagecoach 1 3 
recipe 1 5 strong box 1 
refre shes . 1 strength 3 3 
I 
refreshing 17 7 temperature 1 3 
,I 
ref'reshments 4 3 tissue 1 5 
refrig er a tor 4 2 trapeze 2 2 
restaurant 1 3 tube 4 3 
ripened 1 unload 1 4 
Saturn 1 6 unexp ected 1 t; 
-' 
scooped 1 5 v anilla 4 3 
serve 2 2 vitamins 3 7 
shampoo 2 6 1rronderful 1 2 
shreds 1 8 wrapped 2 3 
1
, sorts 1 3 v·rr apper 2 5 
The voca.bulary of 110 words ·Shov:ed t h e grade levels from 
II 2 throug h 8. The frequency ranged from 1 to 43. 
,, 
·I 
I 
I 
I 
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Table VIII shmvs the number of 1trords with grade p l a cement. 
TABLE VIII 
GRADE PLACEMEN T OF VOCABULARY 
;, 
Number Grade 
1 8 
7 7 
7 6 
13 5 
a 4 
.; 
29 3 
13 2 
31 Not graded 
The meaningful interpretation of the vocabulary of 110 
words was recorded from intervievr and picture of the thirty 
children. 
The checked vocabula ry showed t h e following; 
66 words listed in grades three to eight 
13 words lis ted in grade two 
31 words not listed 
--p-
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CHAPTER IV 
SUI•llvTAHY AND CONCLUSIONS 
The purpose of the study was to discover the concepts and 
vocabulary which the children of the second grade had assimi-
lated from vievring the commercials on television. 
Thirty second grade children v1ere interviewed and the 
recordings made of their reactions to commercials on television. 
Each child chose his own product to relate his c-oncepts and use ' 
his vocabulary. The commercial recordings were class ified 
' under six headings for the purpose of grouping the concepts 
and vocabulary. 
A f'w,ther study of the concepts and vocabulary acquired 
was made by having each child picture five of the classified 
commercials, the sixth being discarded. With no comments from 
the vTri ter, all stories of the pictures lv'Ti th the children 1 s 
concep ts and vocabulary were recorded. A note had been made 
of the vocabulary which needed to be clarified by the children 
and this wa s done at a l a ter period. These recordings were 
studied and the concepts and vocabulary vrere grouped from them. 
This study \vas limited to thirty second grade children 
from one school. The group was representative of an industrial 
city. The children were of average intelligence. 
The following conclusions were made from the analysis of 
the data: 
1. In the intervie\'T twenty-eight of the thirty pupils 
had viewed different commercials. 
2. The concepts were obtained from different types of 
commercials, such as c artoons, puppet shows, and explanations 
by the announcers. 
3. By allowing each to mak e his own choice of a commer-
cial to relate in interview, seventy-three conce pts were ex-
pressed. 
4. By limiting the co~~ercia l to a classified list for 
picture, the result of the concepts was less than by g iving a 
choice. Fifty conce pts were ex pressed. 
5. S ome of the conce pts we r e expressed both in t he inter-
view and picture. 
6. The interpretation of the vocabulary of the commercial 11 
showed tha t the children under s tood the words in that particu- j' 
lar situation. 
7. The vocabulary of the sixty-four words beyond the 
second grade level and the thirty-one words ungraded showed 
that the children had acquired words of higher grades. 
1C4 
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CHAPTER V 
SUGGESTIONS FOR FURTHER RESEARCH 
1\ 
CHAPTER V 
SUGGESTIONS FOR FURTPER RESEARCH 
1. Repeat the study using a. larger population. 
2. Do a similar study with new commercials as they appear 
on television. 
3. Experiment with children of different communities. 
4. Repeat this study with a third grade for comparison 
of concepts and vocabulary. 
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Recorded stories f rom individual illustrations of the 
classified commercials. 
' Bakery Goods 
"Two Gun Tex came along vri th two g uns and shot two T' s in 
the gate f_or Table Talk Pie. There is a small Table Talk Pie 
hang ing on a sign at the ranch. The pie costs ten cents. 
You can heat Table Talk Pie in a medium hot oven and serve , 
it. You don't need to heat it unless you \'rant to. 
They are sold in boxes with cellophane paper in the middle 
so that you can see the pie. They want you to see hovl g ood they 
are. 
They are selling them in the best restaurants. Next time 
I g o to a restaurant I'm g oing to as k my mother to let me have 
Table Talk Pie. I love lemon .but my mothe r always makes her pie. '" 
Cleanser 
"This is a new deterg ent called Oxydol. A man advertised 
it. It's a soap p owder that you can use for dishes. It beats 
the sun for getting clothes white. 
A cartoon shO'tTed some clothes that were dried indoors and 
the shirts came out very white. Tvro ladies showed their wash. 
One used Oxydol and the other used a different soap powder. The 
lady said, ' I•ly vrash came very vrhi te be cause I used Oxydol. ' The 
other lady s a id, 'I oug ht to try Oxydol, too.' 11 
Cre am 
"A cartoon about Colgate Dental Cream shO\rrs 1-'Ir. Tooth Decay 
on a trapeze. He's g oing to fly down and hit Happy Little 
Tooth. Mr. Colgate Dental Cream came and brushed Little Happy 
Tooth. When J.vlr . Tooth Decay came and tried to hit him, Little 
Happy Tooth knocked him dmvn. 
This tooth pas te h a s in it Gardol, a new ingredient. 
That's a part of the tooth paste. Gardol keeps tooth decay 
' av.1ay from your teeth and you 1 11 have g ood teeth if you brush 
them with Colgate Dental Cream. 11 
Refreshing Drink 
"Children are walking along the sidewalk singing a song 
about Bosco. It is a chocolate syrup tha t you mix with milk . 
' It's delicious. The big boy shows h is muscle and says that 
Bosco gives you vitamin D. You must have a strong muscle to 
lift heavy things. Bosco gives you iron that makes red blood." 
1. 1_l 
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I1TTRODUCTION 
' 
PURPOSE OF THE S'I'U.OY: 
Thi~ ~tudy propose~ to determine the following: 
1. If the writer's ftrst grade pupils have 
particular preferences f6r television 
programs '? 
2. What reaflons th~y; give for their preferences 
of these programP '? 
3. TNhat elements of t.he programs appeal t.o their 
interest '? 
4. If there is a constancy of program preference 
over a given period of time '? 
5. \.J'hy and when the children en,j oy looking at 
television programs '? 
STATE:MENT OF 'T'BE PROBLEM: 
This aspect of the group problem is a study, of 
the preferences for t.elevi.f:don programs, of the 
writer'e twenty-five pupils of the First. Grade;their 
constancy over a given period of time for these 
programs, as "rell as the rea!"ons for these 
preferences. 
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GHAPTER I 
ELAN OF STtiDY 
PROCEDURE: 
The Kuhlmann-Anderson Intelligence T·e~t ,Batt.ery A 
waf1 given, t.he F>econd week in September 1953, to the 
twenty-five pupilP of the writer's firPt grade. 
The ptJrpoPe of the t.eP~t was to determine whether 
or not the populat.ton repre~ented an average 
di~tribution of intelligence. 
The re~ults of the intelligence test are 
summarized in Table I in momths. 
'T' ABLE I 
RANGE, MEAN AND STANDARD D:EVIATION OF K1JHllTA1'N-' 
ANDERSON INTELLIGENCE TEST SCORES OF THE TWENTY- · 
FIVE SELECTED CHILDREN · 
}-To. of CaPe~ Range Mean I Standard Devi.at i.on 
25 15 ?4.88 4.83 
The mean waP ?4.88, with a standard deviation 
of 4.83. The scores ranged from 83 to 68. 
The data concerning the chronological agee of the 
twenty ... five children is presented in Table II in months. 
TABLE II 
RANGE, MEAN A11D STANDARD DEVIATION OF THE TWENTY-
, FIVE SELECTED CHILDREN'S CHRONOLOGICAL AGES 
No. of l Cases ! istandard Deviation. 
25 12 73.48 l 
1 A survey ,.,ae made the last two weeks in 
:! September 1953, of the television programs the 
children were able to see, during their out-of-school 
hours, and what channels they were able t.o get. 
In this locale, channels two,five,eleven and 
thirteen were available to the children. It 'IIJ'as 
revealed by this survey,that the children had a choice 
of approximately thirty-six television programs daily, 
during their out-of- school hours. 
The first week in October 1953,each child in the 
writer's classroom waP interviewed daily for two 
minutefl. 
The interview ¥rae informal, consisting of a 
short friendly convereat. ion between the child being 
interviewed and the writer. In order to prevent one , 
3 
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child from being influenced by another,the interviews 
took place during the recess period,at. a time when it 
was impossible for the children to hear eabh other's 
responf:es. 
The purposes o:f' the interviews \<rere to determine: 
1. The programs the children 'Saw the day before. 
2. The programs they liked beet. 
3. The part of the program they 1 i.ked best. 
4. The reasons they gave for their preferences. 
The following is a sample interview. The child 
who was the subject of the sample interview, drew 
the picture "Fireside Theater" ,found on page ?. 
a 
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SAMPLE HTTERV IEW 
T'eacher: Did you look at television yesterday '? 
) 
Child: Yes. 
Teacher: What programs did you see '? 
Child: I saw "Fireside Theater". 
Teacher: \Vbat was the name of the play you saw 
on "Fireside Theater"'? 
Child: It wae about "The Little Boy And Hie 
Dog". 
Teacher: Did you like the play you saw on 
"Fireside Theater"'? 
Child: Yes. 
Teacher: vThat part of it did you like beet '? 
Child: I liked it when the little boy was 
playing with the little doge 
through the fence. 
Teacher: What else did you see on television 
yeeterday '? 
Child: I sa'\tr something else, but I forgot it. 
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The reaf!onfl given by the chlidren for t.heir program 
choices, 'IJrere recorded verbatim. The programs viewed 
were lieted in order of preference. At the end of 
each day the data was tabulated. 
Both the oral and pictorial responses were used 
to determine into what categories, the children's 
favorHe parts of the programs could be placed. 
It was found that the favorite parts of the 
programs could be placed only into the two specific 
categories of plot and character. 
After responding verbally t.he children "'ere asked 
to draw the part of the program they liked best. Some 
children were able to give pictorial responses, some 
were not. All of the children gave verbal ret:'!ponseP 
for their program preferences. 
The same procedure was repeated for the second 
survey,which took place the last week in November 1953. 
At the end of the second survey, the data from the two 
surveys was complled and t abulat. ed as shown in 
Table X. 
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II CHAPTER II 
'I 
ANALYSIS OF DATA 
Pret:;ent.ed in the following Peven tables are 
television programs the t.ewnty-f j ve selected children 
11 preferred daily. The programs are 15 et.ed in order of 
.I 
preference, with numbers signi.fying the number of 
children preferring each sect ion. It was found that 
some children liked both plot and character, while 
others liked only one t:;ection of the program of 
either plot or character. 
These tables aleo reveal the fact that children 
look at television only when the programs appeal to 
their interest. In Table I e.g. twenty children 
looked at Roy Rogers, because they liked the 
characters, where a~ only ~ix looked at. Super Circus, 
because they found :i.t.s characters les~ appealing. 
9 
TABLE III 
I •SUNDAY' S PROGRAM PREFERENCE SHEET 
I 
~~. ------------------~~--------------------------------~ 
PROGRAMS SECTION OF PROGRMf Lr.Lffi'D BEST 
I 
Plot. _, .l Character 
1. Roy Rogers 19 20 
2. Kit Carson 11 j 13 
I 
' 8 I 6 I 3. Super Circus 
4. Action Theater 5 J 2 
10 
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TABLE r1 
'I MONDAY 'S PROGRAM PREFERENCE SHEET 
I \ .. 
I ·PROGRAMS S~CTION OF PROGRAM LIKED BEST 
' 
<) I Plot Character •j 
1. ! Love Lucy 7 2 
2. Lucky 11 Ranch 5 3 
I 
I 3. Ho\>Tdy Doody 6 1 
4. \voody Willow 3 2 
5. Cartoon Time 1 1 
,, 
I 
II 
I 
11 
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'fABLE V 
TuESDAY'S PROGRAM PREFERENCE SHEET 
PROGRAMS SECTION OF PROGRAM LIKED BEST 
Plot Character 
1. Lucky 11 Ranch ? 3 
2. Howdy Doody 8 0 
3. Woody Willow 3 4 
4. Captain Video 4 0 
5. Cartoon T'ime 2 0 
l ') 
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TABLE VI 
\\TED11ESDAY' S PROGRAM PREFERENCE SHEET 
PROGRAMS SECTION OF PROGRA!>f LIKED BEST 
Plot Character 
1. Superman 16 1? 
2. Lucky 11 Ranch 4 4 
3. Woody \Vi llo'iT 3 
4. Hm.rdy Doody 5 0 
5. 1}Teste:rn Star 5 0 i Playhouse I 
' I 
I 
' 
' 6. Cartoon Time 5 0 
I 
_j 
lJ 
T-ABLE VII 
rrr·HURSDAY' S PROGRAM PREFERENCE SHEET 
. i 
PROGRAJ.fS SECTION OF PROGRAM LIKED BEST 
Plot Character 
"' 
I, 
1. The Lone Ranger 6 15 
2. Lucky 11 Ranch 6 3 
3. Woody w·i llm.r 3 5 
4. Captain Video 2 4 
5. Howdy Doody 5 0 
6. Cartoon Time 1 0 
l 
~ 
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TABLE VIII 
FpUDAY' S PROGRAJ! PREFERENCE SHEET 
------------~-------------·----,(,,, 
PROGRAMS 
1. Range Rider 
2. Ramar Of The 
.Jungle 
3. Lucky 11 Ranch 
4. Captain Video 
5. Woody Willow 
SECTION OF PROGRAM LIKED BEST 
Plot Character 
14 13 
7 10 
5 3 
5 3 
3 4 
14 
J Only ten of the twenty-five children used in this 
Ptudy, looked at television on Saturday. When af"ked 
why they didn't look a,t television on Saturday,it waf'l 
r 
l 
v 
found that they had other interef'lts Ruch as playing 
and visiting friendP. 
'fABLE IX 
SATURDAY'S PROGRAM PREFERENCE SHEET 
PROGRAMS SECTION OF PROGRAM LIKED BEST 
Plot Character 
4 l 6 
J 
1. The Cisco Kid 
]_ ) 
'fhe preference ~urveye, baf!ed upon the choice!='! of 
the twenty-five selected children were made the firPt 
week in October, and the lae.t week in November 1953. 
The purpose of the eurveyP "rat='! to discover 
whether or not the children had a cont='!tancy of choice 
for television programP. 
Table X F-hows that. between the October and 
November Purveys, there were eome differences in 
constancy. Forty-four pe-rcent Phowed a conetancy; 
forty-eight percent a change of choice; where ae 
eight percent had no choice. 
In Table· X nnmberF. are used instead of the 
names of the children. The sex, chronological age and 
mental age, is listed beside the number that represents 
t.he child. The chronological ages and mental ages are 
e:xpreef':ed in monthe. 
16 
.No.· . Sex C .A • . 
1 Female 74 
2 Female · 72 
3 Female ' 72 
4 Female ' 80 
5 Female ' 83 
' 6 Female j 71 
7 Female 75 
8 Male 71 
9 Male 77 
10 Male 71 
11 Male 72 
12 Male 76 
13 Male 76 
T,ABLE X 
.PREFERENCE SURVEYS 
M.A_,. October Preference 
83 Superman 
73 Superman 
70 Lucky 11 Ranch 
80 Roy Rogers 
82 Superm~m 
69 Lucky 11 Ranch 
75 Woody Willow 
70 Superman 
81 The Lone Ranger 
71 Superman 
.I 
69 Lucky 11 Ranch j 
I 
75 Woody Willow I j 
I 
I 
71 Superman 
I 
17 
November Preference 
Superman 
Superman 
Lucky 11 Ranch 
Roy Rogers 
Superman 
Lucky 11 Ranch 
Woody Willow 
Superman 
The Lone Ranger 
Superman 
Lucky 11 Ranch 
Roy Rogers 
Roy Rogers 
- No- ' Sex " c • .A. -
14 Female 72 
15 Female ' 72 
16 Female ; 76 
17 Female 75 
18 Female 78 
19 Female ' 77 
20 Male 82 
I 21 Male 79 
22 Male 79 
23 Male 71 
24 Male 71 
25 1-fale 80 
TABLE X 
·PREFERENCE SURVEYS 
M.A". October Preference November Preference 
75 Sul)erman Woody Willo"r 
71 Cartoon Time Lucky 11 Ranch 
76 I Love Lucy Superman 
79 . Howdy Doody Superman 
80 Woody Willo"' Howdy Doody 
72 Superman Roy Rogers 
83 Lucky 11 Ranch Superman 
77 The Lone Ranger Superman 
76 Cartoon Time Range Rider 
75 Superman Roy Rogers 
68 I No Preference No Preference 
69 No Preference No Preference 
H> 
, Summarized in the follo~dng three tables are the 
children's rea~C~ons for enjoying their favorlte programs. 
Table XI reveals t.he number of the twenty-five 
selected children, \<rho liked the graphic characters and 
elements of activit.y i.n the \ve~?t.e:rn Programs. The 
progr~s are arranged in descending order accord:i.ng to 
chotce. 
TABLE XI 
'!;HE CHILDREN'S REASONS FOR ENJOYING FAVORITE 1~JESTERN 
J>ROGRAMS 
CHARACTERS SEE:t:.T 4CTIVITIES OF CHARACTERS 
PROGRAMS IN PR,OGRAMS 
l• Cowboys: Crooke . Shooting Riding Robbery Catch-
•. ' 
and ~ Swift · by ing 
Fishtins· Horses. Crook A Crooks 
~ 
:}..Roy Rogers 11 9 9 3 1 6 
I 
1 2.Lucky 11 7 9 7 3 2 6 
Ranch 
' 3.Range 9 4 8 2 0 4 
I Rider . 
'
1 4.Kit Carson 9 4 6 4 0 1 
! 5.The Lone 12 3 5 0 0 1 
I Ranger 
I 
6.Cieco Kid 4 2 1 2 0 1 
19 
· The rea~ons given by the twenty-five selected 
children, for enjoyi.ng the Miscellaneous Program~ are 
shown in Table XII. 
TA'BLE XII 
~HE CHILDREN'S REASONS FOR EFJOYING FAVORITE MISCELLANEOUS 
PROGR.A11S 
CHARAC'l'ERS SEEN ACQ1IVITIES OF CHARACTERS 
PROGRAMS 
Hero · Crooks Animals· Shoot.ing ·Fl:Ying Catching 
and Crook~ 
Fighting . 
l.Superman 15 2 5 7 4 
2.Ramar Of 0 4 6 6 1 
The Jungle 
3.Captain 6 1 3 2 2 
Video 
20 
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Table XIII indicates what factors appealed to the 
interest of the twenty-five children used in this study, 
for the enjoyment of the Puppet Shows. 
TABLE XIII 
THE CHILDREN'S REASONS FOR ENJOYING FAVORITE PUPPET SHOWS 
PROGRAMS 
~l.Woody 
Willo~r 
2.Howdy 
Doody 
<CHARACTERS SEEN ACTIVITIES OF CHA.'RACTERS 
•' 
Puppets : First Grade(Birthdayi 6ames (Silent. .Humoro us 
: Children I Party , and : Movies · Act ions 
i 1 .· Son s : 
9 10 6 
Boston Uciversity 
School of Education 
\ 
Library 
5 4 
24 24 
21 
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CHAPTER III 
SUMMARY A1ID CONCLUSIONS 
SLrnMARY: 
This aFpect of the Ftudy involved one of the 
fir~t grade classeF. of a large elementary school in 
the area of Atlanta,Georgia. This class i.s compoF.ed 
of twenty-five children, fifteen girls and ten boys. 
These children are from lower middle class 
families, ,N"ho .depend upon the industries of the city 
for their livelihood. 
The recreational facilitieF available to the 
children are movies, ptfulic parks and playgroundF, 
and community recreational activities. 
Every child used in thi~ study had a televiei.on · 
F:let at home. 
After giving the Kuhlmann-Andereon Intelligence 
Teet, Battery A, to the children, the data of this 
study was obtained in the following ways: 
1. Informal questioning of the children by the 
writer. 
2. Oral and pictorial expressions of the children. 
After drawing the part of the program they 
liked be~t, at their own request, the children were 
22 
a.llo.,Ted to interpret. the drawings to the claes. Some 
of the children dramatized their f?-vorite part of the 
program for the claf" e·. 
'J'he results of the Kuhlmann-Anderson Intelligence 
Test showed the mean mental age score of the children 
in months to be 74.88, with a standard deviation of 
4.83. The mean of the children's chronologfcal ages in 
months was 73.48, with a standard deviation of 3.54. 
CONCLUSIONS: 
Some salient conclusions from this study, a.s made 
by the writer follo\<rs: 
1. Firl'!t grade children have Rpecial preferencee 
for television programs. 
2. In the October preference survey, 36% of t.he 
children preferred Superman; 28% preferred 
Wel!tern Programs; 16% Puppet Shows; 12% 
Humorous Shm~rs, and 8% had no preference. 
In the November survey, 36% preferred 
Spperman; 44tt: preferred Western Programs; 
12% Puppet Sho\178, and 8% had no preference. 
3:.0 .There ,.ras a variation in the eta'bility of 
preferences for programs, 'between the stated 
period of time as f"hown: 44% sho"Ted a conAtancy 
23 
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6f choice, 48% showed a change of choice, B% had 
no choice. 
4. The children showed that their main interest was 
in the elements of plot and character. 
5. The children looked at television and retained the 
story, when it appealed to their interest. 
CONCLUDING COMME1TTS: 
'J"he pictures drawn by the children were used by 
the writer to determine their favorite parts of the 
televis:ton programs. 
Thro ugh fnterpreting and dramatizing the pictures 
they drew, the children developed a better idea of 
the sequency of a etory, and improved in their oral 
expression. 
2~. 
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r SUGGES~IONS FOR FURTHER RESEARCH 
f. Evaluate the use of televi~ion, for reading 
readiness in grade one. 
2. What affect television iP having on the 
emotional development. of first grade children '? 
. 
3. Does a longer period of time,than that which was 
used in this study, influence the stability of 
program preferences '? 
'I 
APPENDIX 
I 
SAMPLE OF IN~ELLIGENCE TEST USED 
Kuhlmann-Anderson Test A 
Sixth Edition 
NAME ------------------------------------------------________ --------------------------------------------
GRADE --------------------------------------------------------------- Bov ______ _____ G 1 RL ___________ _ 
TEAcH ER -----------------------------------------------------------------------------------------
S C H 0 0 L ------------------------------------------------------- CITY -------------------------------------
DATE TESTED 
Year Month Day 
DATE OF BIRTH ------------ --
Year Month 
Years Months Days 
Test Results 
Test administered by ------------------------------------------------------------------------
Test scored by -------------------------------------------------------------
Comments: ----------------------------------------. ·----------------------
PERSONNEL PRESS, INC. PRINCETON, NEW JERSEY 
Copyright 1927, 1940, and 1942 F. KUHLMANN and ROSE G. ANDERSON. 
Copyright 19!2 PERSONNF.L PRESS, INC. 
Print•ll in V .S.A, .dll rithtr r•uru.d. 
Boston University 
School of Education 
Library 
M .A. 
*· 
4-0 
4-4 
4-5 
4-8 
4-9 
4-10 __ _ 
5-0 
5-2 
5-3 
TEST A S UMMARY 
5-4 6-6 
5-5 6- 7 
5-6 
---
6-8 
5-7 6-10 ___ 
5-S 6-ll ___ 
5-10 ___ 
5-11--- 7 -0 
6 -0 7-1 
6-1 7-2 
6-2 7-4 
6-3 7-5 
6-4 7-S 
6-5 7-9 
7-10 ___ 
8-0 
---
8-1 
---
8-3 
---
8-10 ___ 
8-11 ___ 
9-6 
10-3 
* 
·> Zero scores and M.A. scores above or below those listed should be 
written in these spaces. 
To find the Median M.A. take the average of the 5th and 6th highest 
scores. 
Profile of Trials P assed 
M.A 
6 
10-0 
7_ 
o· 
-... ~ 5 6 9-
0-
. 5-
-
I2 7 
7 8 6 
4 
6 6 6 4 IO 
8-
)-
6 8 5 
3 
7 5 5 8 5 3 
4 2 4 4 
7-0 
4 
5 6 6 3 6 I 3 2 
6-0 1- 5 3 3 2 
1-:- 4 - 2 4 2 4 2 I 4 
J I 
-
3 I 
2 I 2 
2 I 3 I 
2 
L..- I 
I~st ._4 5 6 7 8 9 IO II I2 
Median M.A. - ----
-- __ ::-c_== 
SAMPLE OF INTELLIGENCE TEST USED 
OJ 
rn 
Practice Test A 
= 
Boston University 
School of Education 
Library 
I 
II 
1 
2 
II 
4 
II 
I 
1\ 
=-=- --
1'\ 
0 
0 
Pract ice T est B 
SAMPLE OF INTELLIGENCE TEST USED 
f\ I\ 
\ 
~ 
" 
00 
0 
000 
000 
00 
\ 
Boston University 
School of Education 
Library 
~ 
1 
cf II flu 2 
3 
4 
26 
~ ~~ 
est No.4 
SAMPLE OF INTELLIGENCE TEST USED 
Boston University 
School of Education 
Library 
1 
2 
3 
4 
5 
6 
1 
7 
Te~t No. 5 
SAMPLE OF INTELLIGENCE TEST USED 
H 2 [71 
Boston University 
School of Education 
Library 
?6 
' ~ 26 
II 
-- - ---- --= -=--=-== --
I 
. ~ SAMPLE OF INTELLIGENCE TEST USED I 
Test No. 6 
X+TLI 
Boston University 
School of Education 
Library 
• 
II 
~ 
\l_!l 
1 
est N'ih 'l 
- -- ==-=::::!:::=-=- ---
SAMPLE OF I NTELLIGENCE TEST USED 
/ 
' 
w 
r ~ 
rl . ~ 
Boston University 
School of Educatio~ 
Library 
26 
- -.:::#-----
II 
1 II 
I 
2 
3 
~ . 4 
"' 
5 
. 
'*'''~ 6 I II 
I 
I 
SAMPLE OF I~ELLIGENCE TEST USED 
Q)QD0 OA 
DDDDD CL 
X X X XX X 02 
00000 03 
s l No. 8 
~~~~~~04 
I I Os 
Boston University 
School of Education 
Library 
< ) 
II 
SAMPLE OF IN~ELLIGENCE TEST USED 
! __________________________________ ___ 
2 ______________________________________ __ 
3 ______________________________________ ___ 
5 ____________________________________ _ 
6'----------------------------------------
T est Nu. 9 
Boston University 
School of Education 
Library 
' ) 
• 
A 
• 
3 
Test No. 10 
SAMPLE OF IN~ELLIGENCE TES~ USED 
' 
1 
• 
4 
Boston Onivorsity 
School of Education 
Library 
• ( 
2 
• 
5 
SAMPLE OF I~ELLIGENCE TEST USED 
~ 
b 
w 
G:J 
Boston University 
School of Education 
Library 
m C-12 
0 3 
~4 
5 
6 
7 
26 
SAMPLE OF I~ELLIGENCE TEST USED 
lxlolxlolxl 
lol lol lol 
lxl lxl lxl 
II I-ll I-ll I 
Jol x joj x lol 
JllxJijxlll 
lol-lol-lol 
1-lol 1-lol 
I lxl-1 I X I 
Test No. 12 
Boston University 
School of Education 
Library 
I I 
I I 
I I 
I I 
I I 
I I 
I I 
I I 
I I 
--ilc 
I 
I 
I 1 
I 2 
I 3 
I 4 
I 5 
I 
6 
I 7 
(j~~ 
~@tp 
~ifii~ 
~~1(1 
~~~ 
~lA~ 
Test No. 13 
I 
II • 
' =- t- - - = - - ~ -= =-- -==-"' -= =- - = 
~§!I~ 
~)flfjj '4 . . %;,; r l' <$ ' 
if£J~~~ 
j~@{l~ 
~(? ~ V""'\. ~G~r ~ 
l??li&J 
SAMPLE OF INTELLIGENCE TEST USED 
Boston University 
School of Education 
Library 
I 
II 
26 
-=--=- --~= 
II 
II 
I 
II 
1\ 
